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inform current and future decision makers about where Cincinnati is, where it wants to go,
how it will get there, and who will help along the way. It will:

ADefine the Cityods biggest assets and cha
AMake recommendations about the type and character of development appropriate in

different parts of the City Aland Use

ARecommend and prioritize policies, key projects, and resources and determine ATransportation and Transit
implementation partners AUrban Design

AProvide guidance to the City in developing and directing future capital budgets A Utilities and Infrastructure

A Serve as the basis for zoning recommendations throughout the City
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AngelouEconomics, along with Land Design Studio and Barr & Prevost, were hired by the
City of Cincinnati to assist in the development of the economic development and business
retention element of the comprehensive plan. Our activities included:

1.Engage stakeholders: Collect stakeholder input through interviews, focus groups, and
surveys; meet with Comprehensive Plan Steering Committee

2.Analyze market: Collect and analyze baseline economic, demographic, and workforce
data, assess current transportation projects, identify strengths, weaknesses, opportunities,
and threats. Assess neighborhood business district outlook and integration of form based
codes as well as riverfront development opportunities

3.Target industry analysis: Identify target industry sectors to match between assets and
site selection requirements, identify needed workforce skill

4.Recommendations: Develop actionable strategies, create implementation matrix, provide
performance metrics
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Report Introduction

Organization of the Report

This report and its appendices are the culmination of that work. The body of this document
includes the recommendations of our collective firms to the City of Cincinnati for
consideration as it continues to shape its comprehensive plan. The supporting research is
included as appendices, each separate report deserving independent review. They are
summarized below.

Market Assessment Report: This section of the report provides background information to
the consulting team and the community and is used as the research base for the economic
development strategic plan. It is comprised of both qualitative and quantitative information.
The qualitative T information gathered through surveys, focus groups and interviews i tells
the story of what residents and businesses think about the community in which they live or
work. The quantitative i what the statistics show T is often the perspective seen by external
businesses and site selection consultants. Quantitative data was collected from national and
state sources, including the U.S. Bureau of Labor Statistics, the U.S. Census, Decision Data
Resources, the National Science Foundation, the Internal Revenue Service and numerous Life Sciences
private sector sources. A thorough
opportunities, and threats is also a significant feature in this report. During this phase, the
project team also reviewed previous regional and Cincinnati-specific studies.

Target Industry Report: AngelouEconomics examined a variety of factors to assess which

Renewable Energy

industries are critical targets for Materials
Angel ouEconomics reviewed Cincinnat

regional industries, as well as national and international industries, industry location factors, Consumer

and Ci nci nn aQuriaséessment ravealeda imitue irderselateal mixsof.five Products and

industries (Life Sciences, Consumer Products & Services, Chemistry & Advanced Materials, Creative Services
Renewable Energy and Financial & Professional Services), one cross-cutting, non-traditional

target (Entrepreneurship & Small Business Development) and one overlay (Advanced Advanced Manufacturing
Manufacturing) with importance in four of the targeted industries upon which the city can

focus future business attraction, retention, and entrepreneurial development efforts upon. Financial and Professional

Services
ntrepreneurship & Small Busines
Development
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Report Introduction

Transportation Analysis: Transportation is critical to the success of a neighborhood.

Livable, strong, economic viable neighborhoods align transportation and land use planning

goal s. Four corridors, selected from the AGo Cincinnati é Pl an
These corridors are: Madison Road Corridor in Oakley; Seymour/Reading Road Corridors in

Roselawn; Spring Grove Corridor in Camp Washington (Mill Creek Area); and West 8th

Street Corridors in Queensgate. The existing land use was determined for the corridors

analyzed in each neighborhood. Several transportation components were analyzed

considering the surrounding land use. In addition to the evaluation of these four corridors,

possible multi-modal opportunities throughout the city were explored.

Neighborhood Business Districts and Riverfront Analysis: Because Neighborhood
Business Districts are such a unique opportunity for the City of Cincinnati, they are evaluated
at length in this report. This section seeks to provide a context and understanding of the
growth patterns that Cincinnati is going through, to illustrate the components of a successful
neighborhood and successful revitalization, to put forth a vision for re-development and
revitalization of the Neighborhood Business Districts and the Riverfront, and to lay out
implementation strategies for accomplishing favorable change.

Survey Responses: As part of the data collection process, two surveys were posted on the

projectodos website to glean insight from Cincinnati community m
economic development One survey was direct to community members, the other was for

employers. The following pages present the survey responses of the community and

business surveys. The community survey had 274 responses and the business survey had

144 responses.

Cost of Operations Model: AngelouEconomics completed cost of operations models for the
life sciences, consumer products and creative services, and corporate and financial services
target industries and included costs for Cincinnati, Indianapolis, and Pittsburgh. The

model provides an in-depth breakdown of the cost of doing business and examines factors
such as labor costs, utilities, real estate and taxes.
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Strategic Assets

Diversity: Cincinnati is an incredibly diverse city in many ways. This diversity is one of the

cityds strongest as s eAmaicancommuhiteandemalibyt has a very | arge African

growing Hispanic population. Minority-o wned busi nesses made up nearly 20% of the city?o!
economy in 2002 and future statistics are likely to show that this figure has increased in

subsequent years.

Anchor of multi-state region: While this study focuses on the City of Cincinnati, strong

evidence of intertwined regional economies iIis revealed by an a
shed and the commute shed. Only one quarter of the City of Cin
within the city itself and of employed Cincinnati residents, 43% work in the city meaning that

over 50% commute to jobs that are located in other cities.

Regional cooperation in any area is a major component to success in economic
development. Regions, not individual cities, are the locus of competitive advantage in the
new economy T an economy where human capital plays a much more important role in
company and community prosperity.

Existing industries: Cincinnati is home to a large life sciences cluster including major
hospitals as well as six Fortune 500 companies. The citybés str
and marketing are recognized by the State of Ohio and are another competitive asset.
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Assets and Challenges

Neighborhood Business Districts (NBDs): The formation of NBDs in Cincinnati is relatively

unique among American cities. Cincinnati neighborhoods have formed like a series of

independent small towns. The commercial corridor is at the center of a neighborhood,

disconnected from adjacent neighborhoods. Residential streets radiate out in each direction,

decreasing in density. sCiaheibnmat ighthas htolbpel benefit of a 6édhuman
experience. Small, disconnected NBDs have the opportunity to create their own identity.

They can provide the enjoyment of small-town scale within an urban environment. The

NBDs offer a | evel of familiarity and unique identity of place
scale commercial corridors.

Education: The presence of the University of Cincinnati, Xavier University, Cincinnati State
Technical and Community College (Cincinnati State), and other colleges and universities are
a critical resource for economic development. Cincinnati State has the largest cooperative
education program among two-year colleges in the U.S., with strong connections to over 800
employers T a key tool for retaining young educated individuals in Cincinnati and the region.
In addition, strong parochial schools and a strengthening public school system with notable
assets including the School for the Visual and Performing Arts, offer quality education for
children.

Logistics and transportation: The magic of on-demand commerce in the United States is

in transportation and logistics. While it sounds antiquated, boats and trains are still the

cheapest and most efficient ways to move goods from place to place. Cincinnati has

substantial infrastructure in both, as well as access to interstate highways and commercial air

service. The cityds centr al Mi dwestern | ocation only adds to
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Assets and Challenges

Challenges to the Cityds Success

Income and unemployment: Income levels in the City of Cincinnati are low with a very high
proportion of the population living in households earning less than $15K. Only 12.7% of
households in Cincinnati earn over $100K, compared to 22.7% in the Cincinnati MSA.
Similarly, unemployment has been an historic challenge in Cincinnati and has been further
accentuated by the national downturn.

Outmigration:Whi | e t he cityoés popul ation may have recently stabilized,
more residents than it gained in 2008, the most recent year for which data is available; the

county experienced a net loss of over 6,000 people, many moving to major metro areas

outside of the region such as Atlanta, Seattle, D.C. and Houston. The county is also losing

population to all of the surrounding counties. Butler County is the most significant draw for

those leaving Hamilton County, but remaining within the MSA.

Crime: Crime rates are higher in Cincinnati than in U.S. cities of a similar size on average.
When compared to rates for all U.S. cities with population between 250,000 and 500,000,
Cincinnati has higher rates in 3 out of 4 categories of violent crime. Robbery rates are
particularly high in Cincinnati. The rates of both violent crime and property crime are higher in
Cincinnati than in the state and the nation.

Competition and lack of leadership: Strong competition between Cincinnati and Northern
Kentucky, between the city and region, between the east side of Cincinnati and the west, and
between the NBDs and downtown fragment the success of any economic development
efforts. In addition, survey responses, interviews, and focus group comments revealed a
disconnect between elected officials, city staff, and the public which significantly hamper
efforts to develop and implement strategies to achieve economic improvements in the city.

Lack of identity: In spite of significant assets, the city lacks a cohesive identity. No unified
message is marketed, either internally or externally.
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Goal 1: Business Climate
Support the attraction and growth of businesses through a strong, supportive business climate.

Goal 2: Business Retention, Expansion, and Entrepreneurism

Expand and enhance the cityés economic base through focused bu
and entrepreneurism efforts.

Goal 3: Education and Workforce Development

Ensure a trained and skilled workforce for the cityds mature a

Goal 4: Central Business District
Ensure that Cincinnati 6s downtown continues to be the business
and region.

Goal 5: Neighborhood Business Districts
Transform neighborhood business districts into vibrant neighborhood centers.

Goal 6: Transportation and Riverfront Development
Offer enhanced integrated, multimodal transportation opportunities for both business and
personal needs.

Goal 7: National and International Image
Convey a national and international image of Cincinnati as a vibrant, unique city for residents and
businesses alike.

Goal 8: Economic Development Leadership
Provide dynamic leadership of economic and workforce development activities in the city and
greater region.
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Goal 1: Business Climate
Support the attraction and growth of businesses through a strong, supportive
business climate.

Action Steps:

1-A Improve the regulatory and permitting process within city departments to ensure that

processes are fair, transparent, and quick. Continue to i mplem
recommendation for an Opportunity Advisory Council to help remove unnecessary barriers

and enhance communication and customer service for projects of all sizes.

1-B Support cooperation and partnership amongst regional city and county governments
and chambers of commerce. Formalize protocols and other agreements which describe how
to handle corporate relocations within the region in a manner which will provide
accountability, foster trust, and improve regional collaboration.

1-C Continually evaluate and identify opportunities to enhance
|l ncorporate feedback from expansion of the city and chamber ds
expansi on pr ogeavaaton.i nt o the cityods self

1-D  Communicate regularly with businesses of all sizes and industries. Ensure that
businesses know who to contact for questions or to resolve concerns.

1-E Evaluate the Small Business Enterprise program and determine its effectiveness at

promoting full and equal business opportunities for small and minority businesses. Enhance
opportunities for the citydéds minority population to access cit"

Plan Cincinnati PLAN CINCINNATI Comprehensive Plan | 10



Goal 2: Business Retention, Expansion, and Entrepreneurism
Expand and enhance the cityds economic base through focused bu
expansion, and entrepreneurism efforts.

Action Steps:

2-A  Improve outreach to existing industries through an expanded and coordinated
business retention program, including the completion of retention surveys. Coordinate closely
with the existing efforts of the Cincinnati USA Chamber, creating criteria to identify companies
to call on, systematic feed back mechanisms to review and communicate findings, and
performance metrics. Include visits to out-of-state corporate or regional headquarters as part
of the retention strategy.

2-B  Leverage the retention program to identify strategic issues and develop deeper

relationships with businesses. Assign staff to conduct appropriate follow up and track larger

business trends and Ared flagso across Vvisits. Provide busines:
representative at the City who they can contact for help and information regarding city issues.

Plan Cincinnati PLAN CINCINNATI Comprehensive Plan | 11



Goal 2: Business Retention, Expansion, and
Entrepreneurism

2-C  Ensure continued development of those economic clusters for which Cincinnati has
competitive strengths consistent with the recommendations of the Target Industry section of

this report and the fAAgenda 3600 plan. Continually search for
and start up businesses that wil/ build the targeted clusterso
increase critical mass and expand the regionos economic base.
i mportance that Cincinnatiés role as an internationally known

and Services cluster be expanded.

2-D Support the establishment of target industry working groups for each of the targeted

i ndustries. In those clusters for which active associations do
industry teams of business executives, university representatives, and other experts whose

main purpose is to monitor policy and regulatory issues, provide supply trend information,

identify possible target companies, develop strategies for attracting industry, and develop key

messages concerning each industry. The teams should meet periodically to discuss industry

strategies while focusing on specific outcomes for targeted industry initiatives, value chain

opportunities and other industry intelligence.

2-E In coordination with CincyTech and other partners, enhance coordination and
communication of the entrepreneurial resource network, particularly within neighborhood
centers and directed towards minority communities.

2-F Increase seed and venture capital availability for Cincinnati entrepreneurs. Build angel

and venture capital capacity through collaborations with existing angel networks. Build interest

in angel I n v e s {evel axgrutivesiant dihersrwho wouldbg/indestor r et i r ed ¢
candidates.

2-G  Encourage and nurture innovative entrepreneurial ideas from a young age. Expand
the offering of entrepreneurial initiatives at middle and high schools. Establish a Young
Entrepreneurs Network to meet on a regular basis and support professional, civic, and social
opportunities for young entrepreneurs. Support the creation of a student incubator at the
University of Cincinnati, with a public/private partnership to the fund initiative.

2-H  Strengthen relationships with existing university technology transfer administrators.
Enhance knowledge of public and private research being conducted in Cincinnati and the
region.
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Goal 3: Education and Workforce Development
Ensure a trained and skilled workforce
sectors.
Action Steps:
3A Enhance the cityds role in workforce
city departments and agencies engaged in workforce development activities. Participate in
forums in which Cincinnati s workforce
community can come together semi-annually or quarterly to discuss needs, current programs,
innovative practices, and methods of collaboration.
3B Support the private sectords role in

efforts in target industry occupations. Working closely with the Southwest Ohio Region
Workforce Investment Board, pay particular attention to identifying and providing the
education and training needed for critical skill sets required by employers within the targeted
economic clusters. Coordinate with Cincinnati State on business retention visits and
communicate business and workforce needs between economic development and workforce
development, as needed.

3-C  Encourage the streamlining and efficient use of workforce dollars for occupations in
demand by t he c Ensurgtérgetindusaies ajeefficialychdoptedbgdthes t r i e
Workforce Investment Board as drivers of future job training programs. Work with the WIB to

ensure that board membership reflects target industry opportunities. Expand certificate and

post-secondary opportunities aligned with target industry workforce needs.
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Goal 3: Education and Workforce Development

3-D  Support provision of education and workforce services within neighborhoods of
highest need for these services. Prioritize efforts to better match the jobs available with the
training and education offered to residents. Support and facilitate, as needed, partnerships to
provide the resources necessary to implement services in neighborhood centers.

3-E  Support Cincinnati Public Schools (CPS) in its efforts to become an exceptional
school district. Find opportunities to include CPS6s achieveme:
efforts.

3-F  Promote co-op education in all educational curriculum as this is an increasingly
sought after strategy. Not only would this provide a competitive differentiator for Cincinnati, it
is also an effective strategy for retaining young people and providing a trained workforce for
employers.

3-G  Support post-secondary education of Cincinnati high school graduates through the

creation of a public/private foundation to provide educational scholarships for all eligible
students. Ensure all eligible students receive some level of assistance.

Plan Cincinnati PLAN CINCINNATI Comprehensive Plan | 14



Goal 4: Central Business District
Ensure that Cincinnati 6s downt own
of the city and region.

Action Steps:

4-A  Maintain and enhance the character of downtown Cincinnati to ensure that it
continues to possess unique characteristics that allow it to stand out.

4-B  Develop a parking master plan for downtown. Although downtowns, by nature, are
never going to be able to accommodate parking in the same way the suburbs can, they
should continually focus on better ways to serve their customers with clean, safe streets,
convenient and available parking, and easy circulation. The master plan should inventory
existing parking as well as assess current and future needs including an analysis of the
parking issues generated from the casino being constructed downtown.

4-C  Continue to encourage residential development and residential commercial
establishments in the central business district. As the residential opportunities increase in the
CBD, amenities for those residents must be available as well including grocery stores, dry
cleaners, general goods stores, bookstores, etc.

Plan Cincinnati
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Goal 5: Neighborhood Business Districts
Transform neighborhood business districts into vibrant neighborhood centers.

Action Steps:

5-A  Assist Neighborhood Business Districts (NBDs) in diversifying from business districts
to neighborhood centers. For NBDs to be sustainable in the long-term, they need to become
neighborhood centers, not only for businesses, but also for local government services,
neighborhood schools, child care, medical offices, community centers, urban farms, and
everything in-between.

5-B  De-centralize public services to a neighborhood level. The City should take

advantage of vacant retail spaces by occupying small storefronts where basic City services

can be handled at a neighborhood level. Establish a neighborhood-stationed city staff

member who is available to help citizens navigate small business loans, facade improvement

programs, neighborhood block grants, or how to start a community garden. This staff

member al so becomes t he n-teiggudmpptonrhnoodds | i ai son to the city wit
impact of city programs.
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Goal 5: Neighborhood Business Districts

5-C  Allow entitlements that allow for adaptive re-use with non-retail uses. Because the
NBDs contain more retail and commercial space than neighborhoods can support,
landowners should be given the freedom to use their structures for a wide variety of uses.
This can be allowed through use variances, but creating a form-based code would make this
process more predictable.

5-D  Provide the Planning and Zoning Framework for complementary new development.
A cityds planning and zoning framework is one of the major dri
order to be seen by the private sector as an asset, rather than a hindrance, the entitlement
process must be clear and predictable. One of the ways to provide an entitlement process
that encourages a desired quality of growth is through the use of a form-based code.

5-E  Utilize a recurring neighborhood self-assessment to gather information about every
NBD to form the foundation of a city-wide implementation plan with detailed knowledge of
each area. This specialized approach is necessitated by the geographic, social, and physical
variety between neighborhood business districts. In addition, the purpose and future success
of NBDs is based on the local community it serves. Utilize results of self-assessment and city
evaluation to prioritize and award funding for improvements.

5-F  Connect neighborhoods internally through streetscaping and enhanced
transportation assets including bicycle amenities.

5-G  Identify and mitigate transportation barriers to accessing neighborhood businesses
such as medians, lack of parking, etc.

5-H  Inventory available commercial and industrial space in each neighborhood and
include in a database containing larger commercial and industrial property throughout the
city. Offer these properties to new or expanding businesses, including entrepreneurs, to
encourage job creation in all neighborhoods.
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Goal 5: Neighborhood Business Districts

o Create a Utility Upgrade Master Plan for each neighborhood based on development
potential. The plan should identify ways to improve water and wastewater networks to
accommodate medium-density urban growth. The work should be completed only as
development projects are started. The improvements could be funded in a variety of ways
including Special Financing Districts (SFDs). SFDs use the incremental tax revenue
increases caused by new development (sales, ad-valorem, or other taxes) to help fund
infrastructure projects that make new developments a reality.

9-J Emphasize the inclusion of educational and entrepreneurial resources in
neighborhoods, removing barriers to access these needed services.

5-K  Continue to improve the web-basedNB D é Tool box 6 of best practices and resources
among NBDs, compiling information and strategies for improvement and redevelopment.

Include existing city programs available for project assistance, examples of similar, successful

projects, contacts from other neighborhoods who have completed similar projects, and a

description of how the tool can be used to improve a NBD.

5L |l ncrease funds available in the cityds Neighborhood Busines
Program and the Neighborhood Business District Support Fund to implement improvement
projects.

>M Consi der grouping where appropriate NBDO6s with others shari
needs and interests in order to provide for more efficient allocation of resources to address
those common issues that can be addressed at a broader scale.

Plan Cincinnati PLAN CINCINNATI Comprehensive Plan | 18
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Goal 6: Transportation and Riverfront Development
Offer enhanced integrated, multimodal transportation opportunities for both business
and personal needs.

Action Steps:

6-A  Understand the importance of intermodal transportation connectivity through
comprehensive assessment of rail, river, air, and highway transportation capacities and
needs. The City must also take a more active role in partnering with private-sector
transportation companies to create the connections that will improve efficiencies and benefit
the region as a whole. Engage a transportation consultant to work specifically with rail and
shipping companies to identify long-term capital improvements and possible funding sources.

6-B  In conjunction with a full evaluation of all multimodal assessments, prioritize the
modernization and improvement of the Queensgate Rail Yard.

6-C  Monitor and enhance public transportation between employment centers and
residential centers.

6-D  Connect the CBD Transit Center to multimodal transportation options, better
connecting the central business district to other areas of town.
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Goal 6: Transportation and Riverfront Development

6-E  Leverage the streetcar project to help impacted neighborhoods capitalize on the long
term economic activity of this new mode of transportation. Identify needed infrastructure
i mprovements and include in the NBDG6s self assessment.

6-F Include the river as a transportation opportunity for new and existing businesses.
Private sector river terminal companies are currently the only marketers of the river.
Opportunities abound for economic developers to further leverage this asset and assist the
private sector in this endeavor.

6-G  Capitalize upon opportunities resulting from the Panama Canal expansion including
the shift towards larger transport vessels and increased competitiveness of ports with inter-
modal connectivity.

6-H  Better utilize the land along the river. While very few parcels are vacant or unused,
there is a large amount of underused land, with limited access and fractured land ownership.
Consolidate underused land along the riverfront for future commerce and recreation activities.

6-I Grow public parkland along the riverfront. The City needs to create a mechanism for
land acquisition along this stretch of riverfront and, over time, convert it to parkland.

6-J Participate in regional efforts to improve air service connections, particularly
international flights, through Cincinnati-Northern Kentucky International Airport.

Plan Cincinnati PLAN CINCINNATI Comprehensive Plan | 20
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Goal 7: National and International Image
Convey a national and international image of Cincinnati as a vibrant, unique city for
residents and businesses alike.
Action Steps:
7-A Determine identity and brand of the city. Determining fiwhoo
that message are two of the most significant challenges facing city leaders. Key strengths
around which the cityds unique identity can be formed include -

consumer goods and marketing cluster firms, unique neighborhood business districts and

architecture, existing industries including Fortune 500 companies, an attractive setting on the

Ohio River, and the strong colleges and universities including the co-op education emphasis

at Cincinnati State. The city should lead the effort in developing a new brand that could be

utilized by the entire community, including government agencies, to ensure high quality and

consistency. Engage a local advertising and public relations firm with acumen in branding.

Devel op an identity and brand that is consistent with Cincinna
general economic development goals.

7B Fund and 1 mplement a marketing strategy to raise awareness
advantages as a place to |ive and do business. Closely align t
targeted industries. Include a targeted public relations campaign, including proactive

marketing to the media with media tours and press visits. Devote some attention within the

Cincinnati region to inform citizens of economic achievements and the collaborative efforts

involved.
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Goal 8: Economic Development Leadership
Provide dynamic leadership of economic and workforce development activities in the
city and greater region.

|

Action Steps:

8-A  Prioritize funding of city economic development and empower the Port Authority to

be lead economic developer for the city, in conjunction with the important regional role of the

Cincinnati USA Regional Chamber. This valuable public entity needs to be better utilized for

land acquisition, repositioning, and development recruiting. Their capabilities make them an

excellent candidate for creating a land bank and playing a major role in economic

development. A funding source needs to be identified and implemented in order for them to

operate as effectively as possible. Sales tax revenue is the most common funding source for

a Port Authority. Other desirable organizational attributes ar
Cincinnati o report.

8-B  Create a Land and Building Bank as properties become available for re-
development, including those located in neighborhood business districts. The City of
Cincinnati has a variety of tools that allow them to acquire property for future redevelopment.
These programs need to be funded more aggressively and properties should be land-banked
by the city for economic development purposes in the future. Assemble larger parcels of land
for large employers and possible future research park. This needs to be paired with an
economic development strategy that places new and re-locating businesses within existing
neighborhoods.
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Goal 8: Economic Development Leadership

8-C  Enhance communication and connectivity between regional economic development
partners leading to a more proactive economic development program. Build a streamlined,
cohesive economic development program that leverages the significant talent and
organizational resources both within the city and the Cincinnati USA Regional Chamber, as
well as other public and private organizations. Clarify and formalize roles and responsibilities
of the city and those of the Chamber.

Although specific responsibilities will be further defined, general recommended

responsibilities are for Greater Cincinnati USA Regional Chamber to continue to take the lead

role in external marketing and business retention for the broader region. The Development

Aut hority as proposed i n-rahgihgeespdndbiities Ci nci nnati 6 plan would have w
city Twide and possibly county-wide role in economic development initiatives such as

financing and management and business attraction and expansion
Development Division primary role would be to manage City incentives and development

assistance while acting as liaison with the new Authority. The private sector led catalytic

development corporations would continue with their crucial roles with some geographic

expansion to further assist development in critical corridors.

8-D  Improve communication and coordination of activities between city staff and elected
| eadership. Ensure that all members of the citybés fAteamd are w
and communicating the same messages to the public.

8-E  Ensure that meaningful performance measures are established for all levels of the
economic development delivery system and that results are closely monitored.

Plan Cincinnati PLAN CINCINNATI Comprehensive Plan | 23



Plan Cincinnati

Market Assessment

Prepared by
30 AngelouEconomics

Presented to
city of
CINCINNATI ‘

January 2011

PLAN CINCINNATI Comprehensive Plan | 24



I ntroductionéééééeécécbéeeéeéceé
SWOT Analysi sééééééceédgeeécecéé
Regi onal Connectionseée®&éeéeéeéeé
Mar ket Assessment éeééedééeéeécec
How is Cincinnati Growing? &€ é ¢ € é é € é é ¢é 85.

What Drives the Cincinnati Economy? € € € € é é .46

How Competitive is .Cicinnat
How Well Does Cincinnati Support Innovation?............ 56

What is Life Like in Cincinnati?... . é € € é € é é6a & .

How Strong

Project
Approach

Plan Cincinnati

Ne xt
and

D

[N (0N

D

D~
D~

D~
D~

A

0Ss

i s Cincinmati 6s Real

Stepsééee®eéeéeeceéeceé
Met hodol dlgy éééeéé

é

e

éee

7

eee

7

[N

[N

Busi

ness Cli mate?

Estate Mar ket ?

é .

7

é

é

é .

PLAN CINCINNATI Comprehensive Plan



— ke

s et MRS

Jrﬂi':l‘OdUCthn
H

Strategic Considerations

= The research in this report will support the
= W product improvement and strategic
recommendations in future reports. The
analysis is primarily focused on addressing

An the years since Ci nc,significantchangeshavé ast ¢ o mj . L , 98
) . . : : the following questions important to economic

occurred in the marketplace. This market assessment is designed to serve as the first ,

- . . ) development:
building block in the process of completing the economic development element of the
comprehensive plan. To advance job creation and business retention efforts to the next level, PV .

. . ) . 1. How is Cincinnati Growing?

| eaders in Cincinnati must ensure that ¢tF . T St

o . " . 2. What Drives the Cincinnati Economy?
with its overall economic development goals. Additionally, there must be an understanding of . : .

. . 3 How Competitive is |

the value of the various facets of economic development, as well as identification and Climate?
communication of roles and responsibilities. 4. How Well Does Cincinnati Support
Kreating an economic development component of a comprehensive plan begins with a Innovation?
critical analysis of assets and challenges. With strong information as a foundation, a 5. Whatis Life Like in C’”C’”nat’?_ _ _
community can pinpoint its competitive strengths, recognize and correct weaknesses, and 6 How Strong is Cincil
more narrowly define its target audiences for marketing. Market?

Ahis section of the report provides background information to the consulting team and the
community and will be used as the research base for the economic development strategic
plan.

Atis comprised of both qualitative and quantitative information. The qualitative i information
gathered through surveys, focus groups and interviews i tells the story of what residents and
businesses think about the community in which they live or work. The quantitative i what the
statistics show 1 is often the perspective seen by external businesses and site selection
consultants.
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BENCHMARKS

An order to gauge where Cincinnati stands relative to other competitor communities, this
report assesses its performance against a number of benchmark communities including
Indianapolis, IN and Pittsburgh, PA. Both the city and MSA-level data are considered for
Cincinnati and the benchmarks. Additionally, the study benchmarks Cincinnati against the
Hamilton County, the State of Ohio and the U.S.

AT A GLANCE
Cincinnati, OH | Cincinnati, Indianapolis, Indianapolis, Pittsburgh, Pittsburgh, PA Hamilton County, i Ohio USA
OHMSA IN IN MSA PA MSA OH !

Population (2009 Estimate) 362,870 | 2187233 810,043 1746373 307473 2,323,152 879,761 11,444,855 307,006,550
Populatio#068)qwtBy( PO Ass% 10.8% 34.9% -16.8% -5.9% 1.6% 5.5% 23.1%
Unemployment Rate, Aug 2010 10.5% 9.8% 10.1% 9.2% 9.1% 8.5% 9.9% 9.7% 9.5%
Labor For ¢t 99 owgdy [ 6 GoBy 5.5% 28.7% -6.9% 6.8% 0.2% 10.8% 21.8%
Median Household Income (2009) | g36 28 $57,738  $51456  $61107  $35375  $46,957 ss1767 | 852212 $53,684
% Bachelordos DegHhme| + odgr 0084 30.8% 22%  28.2% 0% | 255% 28.0%
%in 25-44 Age Group (2009) 26.9% 265%  285% 28.2% 24.1% 23.8% 52% | 259% 27.1%
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STRENGTHS, WEAKNESSES, OPPORTUNITIES, AND THREATS

This section of the report highlights the strengths, weaknesses, opportunities, and threats for
Cincinnati, as collected through stakeholder discussions, survey information, and quantitative
databases. We do not intend for this analysis of issues to be all-inclusive. Rather, we focus
on those areas that will have the most direct impact on future economic development efforts
of Cincinnati.

We define the four aspects of ASWOTO

Astrengths: Issues or characteristics that can be built upon to advance current and future
economic growth opportunities in Cincinnati.

Aveaknesses: Issues or characteristics that, if not addressed effectively, could limit current
or future growth opportunities.

Kpportunities: Assets, events, or trends that offer Cincinnati the potential for economic
growth and attraction of new industry.

Alhreats: Obstacles, events or trends that, if not addressed effectively, could threaten the

citydébs economic potential and its abi

Plan Cincinnati
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t
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ter ms:

attract, expand
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SWOT Analysis

Lexington, KY

Education and
Workforce
Recruitment,
Retention, and
Development

Business Retention,
Expansion, and
Recruitment

A Presence of the University
of Cincinnati, Cincinnati
State, and other strong
colleges and universities

A Strong parochial school
system

A Current sector based
workforce strategies

A Cincinnati State is largest
2 year coop community
college in country

A School redevelopment
ignited neighborhood
engagement and
redevelopment

A Cincinnati Public Schools
T School for Visual and
Performing Arts and other
success stories

A Educated workforce

A Vibrant downtown area

A Diverse economic base

A Home to headquarters of
large national and
international corporations

A Large life sciences cluster,

including major hospitals
A Competitive cost of doing
business

A Lack of incentive to
cooperate between
workforce development
providers

A Need more STEM
curriculum, tech prep, and
career pathways in
secondary education

A Limited connections
between Cincinnati State
WFD Center and
economic development

A Lack of employer
knowledge of workforce
resources

A Aging unemployed have
different workforce
development needs than
younger workers

A Workforce development
not considered part of
economic development

A Lack of clarity / vision for
economic development

A Limited business retention
efforts

A Downtown area around
convention center needs
revitalization

A No marketing of river
commerce opportunities

A City needs branding and
marketing

A Publicize positive
achievements of
Cincinnati Public Schools

A Engage young
professionals in city
leadership

A Market Cincinnati to young
people

A Build upon existing
collaborations between
colleges and universities

A Develop branding and
market city

A Industry opportunities
include consumer product
research and marketing,
pharma/medical devices,
advanced manufacturing,
green tech/weatherization,
health care

A Increased leadership role
of major employers
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Strengths Opportunities

A Employment divide
between capabilities of
high school students and
expectations of employers

A Continued loss of
educated young people

A Competition for resources
between neighborhood
business districts and
central business district



SWOT Analysis (continued)

Plan Cincinnati

Strengths Opportunities

Regionalism and
Connective Issues

Entrepreneurship
and Small Business
Development

A Strong neighborhood
business districts

A Anchor of multi-state
region

A Four loan funds available
through 3CDC

A Small business support
through city

A Programming available
through CincyTech

A No clear definition of the
roles of various regional
agencies in regards to
economic development

A Coordination between
community development
and economic
development departments
of city

A No champion of economic
development for city

A Multiple economic
development plans

A Shortage of seed and
venture capital

A Many resources but few of
them are known

A Limited financial resources
for neighborhood business
districts

A Limited coordination of
entrepreneurial resources

A Effectiveness of small
business enterprise
program

A City incentives are geared
towards job creation which
are not as useful in
neighborhood business
districts where a storefront
may have only the sole
proprietor

A No preference for local
contracts

A Need for upfront
incentives

A Develop synergies
between comprehensive
plan and local institutions
T align planning efforts

A Share best practices
among neighborhood
business districts

A Galvanize neighborhoods
with proximity to
downtowns

A High tech research park
with life science incubator

A Leverage and divert more
resources to neighborhood
business districts

A City purchasing outreach
to African American and
women-owned businesses

A Better coordinate and
publicize the resources
that do exist

A Potential of lack of
resources for
implementation of
comprehensive plan

A Competition between
Cincinnati and northern
Kentucky

A Competition between city
and region

A Disconnect between city
staff, elected officials, and
the public

A Neighborhood business
districts competing for
resources

A Lack of capital and other
resources will force
entrepreneurs to go
elsewhere
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SWOT Analysis (continued)

Plan Cincinnati

Strengths Opportunities

Sites and
Infrastructure /
Transportation /
Quality of Life

A 52 neighborhoods with
unique character

A TIFs and New Market Tax
Credits are very helpful for

development
A Multimodal transportation
and river commerce

A Crime is a problem in
some neighborhoods

A Few greenfield sites exist
within the city that can

accommodate new, large-

scale development

A Lack of public
transportation between
employment centers and
population centers

A Declining transportation
infrastructure has
negatively impacted
neighborhood business
districts

A Need range of housing
stock options

A No funding to assemble
sites

A Lack of 15-25 acre sites

A Capacity of river
commerce

A Ample opportunities for
redevelopment and
adaptive re-use

A Use of CDBG funds more
creatively in
redevelopment

A Displacement of current
residents through
redevelopment

A East versus west

A Crime and safety, whether
real or perceived

A Congestion of Queensgate

A Impact of streetcar plan on

adjacent neighborhoods

A Education of public
regarding importance of
multimodal transportation
and the ri
system

A Assemble small parcels
and bank land

A Opportunity to further
capitalize on multimodal
transportation potential

ver 6s role in the
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Regional Connections

Evidence of a Regional Economy

A Only one quarter of the City of
Cincinnati 6s workfo
itself.

ACINCINNATI AND THE GREATER REGION A Nearly 58% of the c

in Hamilton County.

AWnile this study focuses on the City of Cincinnati, evidence of intertwined regional

economies is reveal ed bytheaifesamcoumtiesy si s of ( A Ofemployed Cincinnati residents, 43% he
where those who work in Cincinnati are coming from 7 and the commute shed 1 the cities work in the city meaning that over 50%
and counties where Cincinnati residents are working. commute to jobs that are located in other
cities.
Kincinnati is part of both the Cincinnati-Middletown, OH-KY-IN MSA which includes 15 ) o
counties spread out over three states. Regional cooperation in any area is a major A Over 11% of the workforce in Cincinnati
component to success in economic development. More and more communities are learning lives in Kentucky.
that competitive advantages in this advanced and integrated economy are gained through a
Aregional 0o approach that transcends county boundaries. Commun

their local borders to build relationships and combine resources in order to more effectively
expand recognition in the marketplace. Regions, not individual cities, are the locus of
competitive advantage in the new economy T an economy where human capital plays a
much more important role in company and community prosperity.

Plan Cincinnati PLAN CINCINNATI Comprehensive Plan | 32



Labor Shed

Lexington, KY

CINCINNATI LABOR SHED
WHERE CINCINNATI WORKERS LIVE

INDIANA

Butler Warren
7.0% 3.7%

Hamilton 1/

Clermont

4.8% Campbell
3.4%

KENTUCKY

Franklin
2.1%
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CINCINNATI COMMUTE SHED
WHERE CINCINNATI RESIDENTS WORK

INDIANA
Franklin

3.1%

Commute Shed

Butler
5.1%

Hamilton -/‘
70.2%
(- \Clermont
Boone 2.5%

3.1% Kenton
2.9% Campbell

KENTUCKY

cyAngelouEconomics &= & % & =
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A
A
AEY FINDINGS: DEMOGRAPHIC TRENDS A
: : L . : A
Kincinnati 6s popul ation has increased so )
trend of population loss. The city is also part of a larger, 15-county MSA which is growing at A
a faster pace from the A
Kincinnati i's an incredibly diverse city A
strongest assets. The city has a very large African-American community and small, but
growing Hispanic population. Minority-o wned busi nesses made up ne
economy in 2002 and future statistics are likely to show that this figure has increased in
subsequent years.
Aot only is the city racially and ethnically diverse, it is also home to residents of various
i ncome | evels and ages. The cityods medi an
the state, and this young population contri
Aducational levels are high in Cincinnati; the percentage of the population with at least a
bachel ors degree is 32.2%, four percentage

presence of a strong research institution like the University of Cincinnati certainly contributes
to this trend.

Plan Cincinnati

Cincinnati Demographics

609 City Popul ation
Population Growth 1990-2009: -8.2%
609 MSA Popul ation:

609 Median Age: 3%.

\'

609 Median | ncome:
609 Popul44d:t249% n Ages
609 University of @

Population: 31,134

a
b

A

y 0

Note: All sources cited in the following section.
ge is quite | ow, e
utes to the attrac

points higher than
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i POPULATION GROWTH In the past 10 years, Cincinnati has
) i
; POPULATION GROWTH, 1990-2009 experienced a small amount of
] . ] . population growth, reversing the
8 26% % change (90-00) - M % change (00-09) previous trend of decline.
@) 20% 8 o : 3 ADespite the positive population trend in
15% ! - the city, growth has been much stronger
- 8.9% 8.8% ! 8.8% )
(@) 10% 6.8% . in the MSA as a whole.
e — 3.7% 4.1% 1 4.7% . . .
‘E 5% 0.4% ‘ ] | 0.8% AGrowth in the city lags only slightly
—_ 0% —_ — o — behind the State of Ohio.
3 5% -1.5% 0 : H H
o 5% T 2 A Since 2003, Hamilton County has been
(@) A0% g e 9.5% -8.1% ! experiencing an encouraging trend:
al 5% ' annual decreases in the amount of
Cincinnati,  Cincinnati, Indianapolis, Indianapolis, Pitsburgh, Pitisburgh,  Hamiton ~ Ohio u.s. domestic emigration. The county has
OH OH MSA N IN MSA PA PAMSA County, OH gone from losing over 13,000 people

Source: U.S. Census Bureau

(net) in 2001 to just 2,800 in 2009.

POPULATION CHANGE IN HAMILTON COUNTY
COMPONENTS OF POPULATION CHANGE, 2001-2008

10,000
Natural B Net International B Net Domestic

S0 | e Ny W e R

4111 4,341 3,080 3,409 4,008 3,394 3,057 3,826 3,380

-5,000

-10,000

-15,000
2001 2002 2003 2004 2005 2006 2007 2008 2009

Source: U.S. Census Bureau
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AGE DISTRIBUTION 2009 The age distribution of Cincinnati is
largely in line with that of the state and

HOto14 M15t024 M 251044 W45t 64 M 65+ . .
nation, although slightly younger.

100% -
N 1320 B 12.6% M 11.1% I 12.7% B 6.1 I 17 20, I 14.0%

80% AThe young professionals cohort, ages
25-44, is an important group for business
creation and innovation. Cincinnati has a
slightly greater percentage of people in

the 25-44 age range than Ohio and the

60%

40%

20% MSA.
0% A While cities across the U.S. are dealing
Cincinnati, Cincinnati, Indianapolis,Indianapolis, Pittsburgh, Pittsburgh, Hamilton Ohio u.s. with the chaIIenges of an aging
OH OH MSA N IN MSA PA PAMSA County, OH Source: Decision Data Resources p 0 p U I a t | O n y C | n C | n n i
quite young.
MEDIAN AGE 2009 AGING POPULATION AThe median age of the population in
Cincinnati. OH 34.9 GROWTH INPERSONS AGE 25-44 AND AGE 55+ AS A % OF POP., 1990-2009 Cincinnati is 34_9, younger than all
M Age 55+ M Age 25-44 benchmarks, the state and the nation.

Indianapolis, IN 36.1
Indianapolis, IN MSA 36.8
Cincinnati, OH MSA 37.3

Pittsburgh, PA MSA
Pittsburgh, PA
Indianapolis, INMSA

Pittsburgh, PA 37.7 Indiahapolis, IN

Hamilton County, OH 38.7 Cincinnati, OH MSA

Pittsburgh, PAMSA 42.1 _ Cincinnati, OH ~~ ~~ -54% mmm =~
ohio - . 383 Ohio

Us. 37.1 US

T T 1
Source: Decision Data Resources

-20% -15% -10% -5% 0% 5% 10% 15% 20%

Source: Bureau of Labor Statistics
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POPULATION BREAKDOWN 2009 Cincinnati is a diverse city; this
B White B Black M Asian/Pacific B Other diversity serves as a great asset for the

2.4% 2.8% 7.8% 5.2% 3.6% 2.3% 4.6% 9.1% city.

100% AWorkforce diversity can provide a
competitive advantage as creative and
innovative firms increasingly seek out
locations with pools of diverse, creative

people.

80%
60%

40%
ABusinesses have found that

homogenous communities are less
attractive to an innovative and creative
workforce.

20%

0%

Race and Ethnicity

Cincinnati,  Cincinnati, Indianapolis, Indianapolis, Pittsburgh,  Pittsburgh, Ohio u.s. ) ) )
OH OH MSA N IN MSA PA PA MSA AThe US Census considers Hispanic

e et e e descent to be an ethnicity rather than a
% POPULATION HISPANIC 2009 race. This allows survey respondents to
20% - claim both race and ethnicity, such as a
person reporting to be a white Hispanic.
15.6% For this reason, Hispanic ethnicity must
be examined independently of racial
population distribution.

15% -

AThe city has a very large Black
population, accounting for over 42% of
city residents.

10% -
7.8%

“é AHispanics are just over 2% of the

population, a very small percentage
when compared to the U.S. but on par

Cincinnati, ~Cincinnati, Indianapolis, Indianapolis, Pittsburgh, Pittsburgh, Ohio u.s. with the rest of the State of Ohio.
OH OH MSA IN IN MSA PA PA MSA

2.1% 2.0%

0% -

Source: Bureau of Labor Statistics
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Plan Cincinnati

MINORITY ENTREPRENEURSHIP, 2002

M % minority population 2000
70% % minority firms

B % minority firms sales receipts
60%

A7.9%
50%

37.49
40% 34.7% 33.7% /°
30%
2 0,

. 187%156/0 . 0.9% 17.0% 17.9%
20% 13.9% 12.3%11 g1

y 6.7% 8.4% 7.3%
1

0% 09° 0.6% 19 1.2°/I 120,08 3.0%
0% —

Cincinnati  Cincinnati Indianapolisindianapolis, Pittsburgh, Pittsburgh, ~ Ohio
MSA IN IN MSA PA PA MSA

*% minority population figure taken from 2000 U.S. Census because annual Source: U.S. Census Bureau Economic Census
estimates for race and ethnicity are not available annually at the city level.
**No sales receipt data available for the Pittsburgh, MSA.

MINORITY BUSINESSES IN CINCINNATI
% OF TOTAL NUMBER OF FIRMS, 2002

Black or African-American
3,757 firms
15.5% of total

White Non-Hispanic
19,652 firms
81.3% of total

Asian
380 firms
1.6% of total

Hispanic or Latino
373 firms
1.5% of total

Source: U.S. Census Bureau Economic Census

Minority-owned businesses are an
important part of the Cincinnati
economy but there is still a great deal of
entrepreneurial disparity.

A Comparing general population to the
number of minority firms and those firms
sales receipts reveals the disparity.

A18.7% of businesses in Cincinnati were
minority-owned firms in 2002, compared
to the general population which was
nearly 50% minority.

A African-American owned businesses far
outnumber businesses owned by any
other minority group in Cincinnati.

AThis is a nationwide challenge, but the
region itself needs to create strategies to
tackle this inequity and promote minority-
owned businesses.

AThis is a nationwide challenge, but the
region itself needs to create strategies to
tackle this inequity and promote minority-
owned businesses.

*The 2002 Economic Census is the most current

data. 2007 Economic Census data has not yet
been released on the local level.
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0% -

EDUCATIONAL ATTAINMENT 2009

M No High School M High School Graduate B Some College ™ Associate's B Bachelor's or Higher

- - < < r— °  ° —— _r1r

AOver

Cincinnati rates of educational

attainment are closely aligned with state
and national figures.

32% of
bachel or 6s degree

higher than the average for the MSA, the
state and the U.S.

A The network of parochial schools in

Cincinnati is a strong asset to the city.

t he <ci

Cincinnati, ~ Cincinnati, ~Indianapolis, Indianapolis, Pittsburgh,  Pittsburgh, Ohio us. AACT SCOF(?S \_Iary \{wd_ely across Hamilton
OH OH MSA N N MSA PA PA MSA County. Cincinnati City students
Source: U.S. Census Bureau Decision Data Resources averaged a score Of 19, |0wer than the
U.S. average of 21.1.
A Cincinnati City public schools had a
graduation rate of 80.4% in 2009. The
weighted average for Ohio was 83%.
HAMILTON COUNTY ACT SCORES HIGH SCHOOL GRADUATION RATES
2008-2009 ACT SCORES BY SCHOOL DISTRICT 2008-2009 GRADUATION RATE BY SCHOOL DISTRICT
I Norwood City | 80.3%
North College Hill City 18.0 Cincinnati City 80.4%
Mt Healthy City 18.0 St Bernard-Elmw ood Place | 86.9%
Lockland Local 18.0 Southwest Local | 87.8%
Winton Woods City 19.0 Northwest Local | 90.2%
Cincinnati City 19.0 Three Rivers Local | 91.7%
Princeton City 20.0 Princeton City | 92.7%
Northwest Local 20.0 Reading Community 8“}' | 93-42//0
ity Ci Winton Woods Ci 93.8
Deer Park Community City 22.0 N Hedithy Cig i o1 10,
Oak Hills Local 22.0 AR K
. Deer Park Community City | 94.1%
Finneytown Local 22.0 - 0
. : Finney Town Local | 95.6%
Indian Hill Exempted Village 24.0 North College Hill City 05.9%
Mariemont City 24.0 Loveland City | 96.5%
Forest Hills Local 25.0 Forest Hills Local | 97.2%
Madeira City 25.0 Sy camore Community City | 97.4%
Sycamore Community City (I 250 Mariemont City | 97.4%
A " Ohio 217 ~_ Lockland Local | 97.6%
Us 21.1 Indian Hill Exempted Village | 97.7%
o T T ] Qak Hills Local | %S.Z‘Z;
Wy oming Ci 8.8
6 1 ® 4 2 ® ogera Ciy, T ——— 160.0%
Sources: ACT, Ohio Department of Education Ohio . 83.0%
u.s. 77.1%
0% 25% 50% 75% 100%

Plan Cincinnati

Sources: Ohio Department of Education, NCES
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Higher Education

Plan Cincinnati

Northern Kentucky University

Xavier University

University of Cincinnati-
Raymond Walters College

University of Cincinnati-
Clermont College

Miami University-Hamilton

College of Mount St. Joseph

Thomas More College

Union Institute & University

Cincinnati Christian University

Beckfield College
Athenaeum of Ohio
Art Academy of Cincinnati

University of Phoenix-
Cincinnati Campus

Hebrew Union College-Jewish
Institute of Religion

Cincinnati College of Mortuary
Science

Temple Baptist College

CINCINNATI AREA HIGHER EDUCATION INSTITUTIONS 64 YEAR SCHOOLS

Cincinnati, OH
Highland Heights,
KY

Cincinnati, OH

Blue Ash, OH

Batavia, OH
Hamilton, OH

Cincinnati, OH

Crestview Hills, KY

Cincinnati, OH
Cincinnati, OH

Florence, KY
Cincinnati, OH
Cincinnati, OH

West Chester, OH

Cincinnati, OH

Cincinnati, OH
Cincinnati, OH

*Note: Schools listed are within a 25 mile radius of Cincinnati

Public

Public

Private not-for-profit

Public, primarily
associate's

Public, primarily
associate's

Public

Private not-for-profit

Private not-for-profit

Private not-for-profit
Private not-for-profit

Private for-profit,
primarily associate's

Private not-for-profit

Private not-for-profit

Private for-profit

Private not-for-profit

Private not-for-profit,

primarily associate's

Private not-for-profit

Certificates; Associate's degree; Bachelor's degree;
Postbaccalaureate; Master's degree; Post-master's

Certificates; Associate's degree; Bachelor's degree;
Postbaccalaureate; Master's degree; Post-master's

Certificate; Associate's degree; Bachelor's degree;
Postbaccalaureate; Master's degree; Post-master's

Certificates; Associate's degree; Bachelor's degree;
Postbaccalaureate

Certificates; Associate's degree; Postbaccalaureate
Certificates; Associate's degree; Bachelor's degree

Certificates; Associate's degree; Bachelor's degree;
Postbaccalaureate; Master's degree

Certificates; Associate's degree; Bachelor's degree;
Master's degree

Bachelor's degree; Postbaccalaureate; Master's
degree; Post-master's

Associate's degree; Bachelor's degree; Master's degree

Certificates; Associate's degree; Bachelor's degree;
Postbaccalaureate

Certificate; Master's degree; Post-master's

Associate's degree; Bachelor's degree; Master's degree

Bachelor's degree; Master's degree

Master's degree; Post-master's

Associate's degree; Bachelor's degree

Bachelor's degree

Student

University of Cincinnati-Main
Campus

31,134

15,378

6,966

4,820

3,713
3,286

2,324

1,858

1,523
1,022

888
234
187

143

123

108
56

Source: National Center for Education Statistics; AngelouEconomics
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Higher Education

Plan Cincinnati

CINCINNATI AREA HIGHER EDUCATION INSTITUTIONS 82 YEAR SCHOOLS

Institution Location Type Awards offered Student
population

Cincinnati State Technical and

Community College Cincinnati, OH Public Certificates; Associate's degree 10,165
Gateway Community and

Technical College Covington, KY Public Certificates; Associate's degree 4,206
Brown Mackie College-

Cincinnati Cincinnati, OH Private for-profit Certificates; Associate's degree 1,831
Southwestern College Cincinnati, OH Private for-profit Certificates; Associate's degree 1,243
Southwestern College Cincinnati, OH Private for-profit Certificates; Associate's degree 978
The Art Institute of Ohio-

Cincinnati Cincinnati, OH Private for-profit Certificate; Associate's degree 725
Brown Mackie College-

Northern Kentucky Fort Mitchell, KY Private for-profit Certificate; Associate's degree 672
Bohecker College-Cincinnati Cincinnati, OH Private for-profit Certificate; Associate's degree 668
National College-Cincinnati Cincinnati, OH Private for-profit Certificates; Associate's degree 629
Southwestern College Florence, KY Private for-profit Certificates; Associate's degree 523
Antonelli College Cincinnati, OH Private for-profit Certificate; Associate's degree 445
Galen College of Nursing-

Cincinnati Cincinnati, OH Private for-profit Associate's degree 414
Great Oaks Institute of

Technology and Career

Development Cincinnati, OH Public Certificates 380
The Christ College of Nursing

and Health Sciences Cincinnati, OH Private not-for-profit Associate's degree 338
Good Samaritan College of

Nursing & Health Science Cincinnati, OH Private not-for-profit Associate's degree 301
Miami-Jacobs Career College Cincinnati, OH Private for-profit Certificate; Associate's degree 158
Daymar College-Bellevue Bellevue, KY Private for-profit Certificate; Associate's degree 136
Beckfield College Springdale, OH Private for-profit Certificate; Associate's degree 89
The Art Institute of Cincinnati Cincinnati, OH Private for-profit Associate's degree 44
*Note: Schools listed are within a 25 mile radius of Cincinnati Source: National Center for Education Statistics; AngelouEconomics
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Income

Plan Cincinnati

INCOME DISTRIBUTION 2009

M $0 to $14K M $15K to 34K M $35K to $49K I $50K to $99K M $100K+

100% -~

80% -

60% -

40% -

20% -

0% - T — T T T+ & 1T
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MEDIAN HOUSEHOLD INCOME
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Income levels in the City of Cincinnati
are low when compared to the region,
as well as to national benchmarks.

AMedian household income growth has
been slower than the greater region and
the national benchmarks.

ACincinnati has a very high proportion of
the population living in households
earning less than $15K.

AOnly 12.7% of households in Cincinnati
earn over $100K, compared to 22.7% in
the Cincinnati MSA.

Alncome growth in Cincinnati has lagged
behind the MSA, the state, and the
nation.
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HAMILTON COUNTY MIGRATION, 2007-2008

Domestic Migration

ee Metro Area

— In-migration: 25,761 :{'
— Qut-migration: 31,877 hy
Net Migration: -6,116

Source: Internal Revenue Servic

Hamilton County lost more residents than it gained in 2008; the city experienced a net loss of over 6,000 people.
AHamilton County is gaining population from many major cities in the region, including Detroit, Cleveland, and Dayton.

AHowever, the county is losing population to many major metro areas outside of the region such as Atlanta, Seattle, D.C. and
Houston.
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< County State Inflow Outflow Net Flow
CD " e Dearborn County Indiana 582 952 370
2 N — e Franklin County Indiana 115 129 14

D Ohio County Indiana 20 28 8
i - Boone County Kentucky 486 790 304
Jr—

— Bracken County Kentucky 0 0 0
'_E v Campbell County Kentucky 649 835 186
e — E;tql"jn Gallatin County Kentucky 0 0 0
; US%_ Grant County Kentucky 43 54 11

— Franklin Co. Kenton County Kentucky 1,185 1,583 398

(@) Pendleton County Kentucky 24 27 3
-‘% Brown County Ohio 206 219 13

— Butler County Ohio 4,708 6,066 1,358
- 9.) Clermont County Ohio 2,680 3,582 902
E Warren County Ohio 1,546 2,400 854

TOTAL 12,244 16,665 4421

Looking at migration within the MSA reveals that Hamilton
County is losing population to all of the surrounding counties.

AHamilton County is not gaining net population from any county in
the 15-county MSA.

AButler County is the most significant draw for those leaving
Hamilton County, but remaining within the MSA.

Source: Internal Revenue Servi
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AEY FINDINGS: ECONOMIC TRENDS

Kincinnati has a well-diversified economy with a large number of jobs in stable sectors such
education and business and professional services as well as in growing industries such as
health services and finance. Manufacturing, an industry which is shrinking nationally and has
been dealt an especially hard blow during the current recession, is also a significant part of
the Cincinnati economy and accounts for 7.5% of jobs in the city.

Anhe Cincinnati economy has certainly been effected by the national downturn.
Unemployment rates have generally remained relatively low when compared to the state and
have remained on par with the greater MSA. At the county level, job growth and business
establishment growth have both been negative during the economic slowdown, but this was
a trend that started well before the national economy turned downward.

Kincinnati's largest employer is Kroger Co., with over 15,000 employees. The University of
Cincinnati, Procter & Gamble, and
employers, each with over 10,000 emplyees.

Plan Cincinnati

Cincinnati 0s
A 609 Labor Force: 1
A July 610 Unempl oy me

A Largest Industry: Education & Healthcare
A Largest Employer: Kroger Co.

Note: All sources cited in the following section.

the Cincinnat. Childrenbdés Ho
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Employment and Unemployment

Plan Cincinnati

EMPLOYMENT
EMPLOYMENT IN CINCINNATI, 2001-2009
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Unemployment has been an historic
challenge in Cincinnati and has been
further accentuated by the national
downturn.

AWnhile employment has been in decline in
recent years due to national recession,
employment today in Cincinnati remains
slightly higher than it was in 2005.

AHistorically, unemployment has been a
chronic problem in Cincinnati, generally
remaining higher than state and national
rates.

AUnemployment has escalated in
Cincinnati, as it has across the country.

AThe most recent unemployment figure for
the city is 10.5%.
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=B 00 00 0 | CrvorchoMAl | CNOMWATINSA | Us |

2 I " S T K T N
Transportation and Warehousing 7,747 3.4% 38,683 3.9% 4,271,969 3.2%
3 Construction 6,947 3.1% 45,983 4.6% 7,124,886 5.3%
B_ Manufacturing 16,984 7.5% 123,677 12.4% 13,382,697 9.9%
E Wholesale Trade 7,481 3.3% 59,347 5.9% 5,954,915 4.4%
LLI Business & Professional Services 52,938 23.3% 164,035 16.4% 17,705,280 13.1%
’5 Education, Health Care & Social Assistance 66,184 29.1% 214,714 21.5% 29,536,680 21.9%
"5 Retail Trade 10,202 4.5% 99,697 10.0% 15,307,933 11.4%
D Other Services 6,505 2.9% 31,943 3.2% 4,484,907 3.3%
&) Leisure & Hospitality 18,535 8.1% 104,584 10.5% 13,395,477 9.9%
8 F.LR.E. 18,402 8.1% 64,109 6.4% 7,968,376 5.9%
> Government 8,525 3.7% 27,627 2.8% 7,429,907 5.5%
) Utilities 2,243 1.0% 5,863 0.6% 557,983 0.4%
E‘ Natural Resources and Mining 108 0.0% 1,394 0.1% 1,882,426 1.4%
"(T) Information 4,562 2.0% 17,699 1.8% 2,989,161 2.2%
_g Total 227,363 100.0% 999,355 100.0% 134,805,659 100.0%
(- Source: U.S. Census LEHD; BLS QCEW

Cincinnati s economic base is highly diversified and dc

AEducation & healthcare and business & professional services account for over 50% of the jobs in Cincinnati. These two industries are the
strengths of the citybés economy and are both growing n

ABusiness & professional services is overrepresemted in

ARetail is noticeably underrepresented in Cincinnati when compared to the mix of sector employment nationally and in the larger MSA.
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Job and Business Creation

Plan Cincinnati

BUSINESS ESTABLISHMENT AND JOB GROWTH
CHANGE IN NUMBER OF HAMILTON COUNTY BUSINESSES AND JOBS, 2001-2009

' Local u.s.
% Change % Change
(6

1
2001 2005 2009

Numberof Businesses 24,968 24476 23,618

Number of Jobs 569,852 538,866 492,367 -12

54%  13.0%

DAO Y 6®AY )

1% -08%

JOB GROWTH IN CINCINNATI, 2002-2008
NEW JOBS BY INDUSTRY SUPERSECTOR

Source: Bureau of Labor Statistics

Cincinnati | U.S.
Growth Rate| Growth

| Rate
Business & Professional Services 3,443 7.0% 1 11.1%
Education & Healthcare 2.5% I 12.5%
Leisure & Hospitality 44% 1 117%
Transportation and Warehousing 8.9% | T7.1%
F.IRE 202 16% 1 3.4%
Natural Resources and Mining 46 742% 1 13.3%
Other Services 11.7% E 5.6%
Government 97% | 41%
Construction 124% | 6.6%
Utilities -34.8% 1 -5.8%
Information -2,352 34.0% 1 -11.2%
Wholesale Trade  -3,184 20.9% | 6.0%
Retail Trade -3,474 254% | 1.9%
Manufacturing ~ -3,721 -18.0% | -12.0%

-5,000 0 5,000

Source: U.S. Ce

nsus Bureau LEHD; BLS QCEW

Between 2001 and 2009, both the
number of jobs and the number of
businesses have declined in Hamilton
County.

Aln Hamilton County, there has been a
sharp decrease in both the number of
jobs and the number of business
establishments.

ABusiness & professional services and
education & healthcare are the sectors
that have added the most jobs to
Cincinnati 6s econom

AManufacturing, retail trade, and
wholesale trade have seen the most
extreme declines in the city.
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UNEMPLOYMENT RATE

MONTHLY UNEMPLOYMENT RATE, JAN 2008-JULY 2010 Cincinnati has been greatly effected by

the national economic slowdown.

s Cincinnat, OH = = = Cincinnati, OH MSA Ohio

AMonthly unemployment figures for
Cincinnati are closely linked to figures for
the greater MSA.

A Cincinnati has lost a great number of
manufacturing jobs in the past 10 years,
leaving many dislocated workers in the
area who are in need of retraining.

1%
10%
9%
8%
7%
6%
5%
4%

Job Loss

39 A Other industries have been affected as
Jn08  May-08  Sep08  Jan09  May-09  Sep09  Jan-10  May-10 well, including business and professional
Source: BLS Local Area Unemployment Statistics SerViCGS and ”fe SCienCGS

AThe table on the left displays WARN
MAJOR LAYOFFS IN CINCINNATI, 2007-2009 notification layoffs in Cincinnati for 2007

#Afocied | Laof i trough 2009

NuTone, Inc. 61 8/4/2007
Nationstar Mortgage LLC 54 9/21/2007
U.S. Financial Life Insurance Company 155 9/28/2007
PharmaCare 222 9/30/2007
The E.W. Scripps Company 53 12/31/2007
American Airlines Customer Reservations Center 477 3/15/2008
3M Precision Optics 78 3/31/2008
3M Precision Optics 106 10/17/2008
Berkeley Premium Nutraceuticals, Inc. 191 12/31/2008
SENCORP, Inc. 300 7/17/2009
Southwest Ohio Regional Transit Authority METRO 55 12/27/2009
Dillard's, Inc. 50 12/31/2009

Source: Ohio Department of Job and Family Services
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LARGEST CINCINNATI EMPLOYERS

£
= Kroger Co. 15,600 HQ' Retail
2 University of Cincinnati 15,539 Education
g_ The Procter & Gamble Company 12,900 HQ ' Consumer Products
LlJ Cincinnat i 6 sMedcadhGCenterd r e 10,347 Healthcare
< TriHealth Inc. 9,850 Healthcare
. 9, Health Alliance of Greater Cincinnati 9,475 Healthcare
© Walmart Stores 7,787 Discount Retailer
2 Fifth Third Bank 7,633 Financial Services
Archdiocese of Cincinnati 7,500 Religious
GE Aviation 7,400 Aerospace (R&D and Mfg)
Mercy Health Partners 7,261 Healthcare
U.S. Postal Service 6,158 Government
Hamilton County 5,810 Government
Cincinnati Public Schools 5,748 Education
City of Cincinnati 5,200 Government
CBS Personnel Services 5,030 Staffing Service
Macyos | nc. 4,700 HQ' Retail

Source: Cincinnati USA Regional Chamber

Plan Cincinnati PLAN CINCINNATI Comprehensive Plan | 51



wn
O
-
o
-

AEY FINDINGS: BUSINESS CLIMATE AND INFRASTRUCTURE

Kincinnati has many competitive advantages for attracting and retaining business.

Utility costs are competitive, in terms of both electricity and natural gas. Wages are

well aligned with the benchmark communities and much higher than in the state as a

whole making the city an attractive place for the regional workforce. What are the three primary reasons your business is located in Cincinnati?

MBeing located at the nexus of a three-state region, Cincinnati is well positioned for

companiesod6 transportation and di Historically operated or
International Airport is @ major regional hub and averages over 5 million enplaned Close proximity to customer

passengers annually. base andor suppliers

Quality of life
A\ survey of the Cincinnati business community was conducted in conjunction with

this study. When members of the Cincinnati business community were asked the access and mobilty
primary reasons for | ocating in Other (please specify)
and founded in Cincinnati o, #Acl o

Aqual ity of I1ife. o A full i st Lowbusiness costs

Availability of a
wide range of workers

Educated or technically-skilled
workforce that...

Tax and regulatory
environment

Utility infrastructure
including...

20 40 60 80 100
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Utilities

Plan Cincinnati

UTILITIES
AVERAGE ELECTRICITY RATE (PERKILOWATT HOUR), 2008

Industrial

5.78
8.38 W Commercial

M Residential

Indianapolis, IN

Cincinnati, OH

Pittsburgh, PA
Ohio
12.00
u.s.
11.92
T T T 1
0 5 10 15
Source: EIA

NATURAL GAS PRICES, 2009 ($ per MCF)

| Fesienn sl

Ohio $14.52 $10.63 $9.88
u.s. $11.97 $9.86 $5.28

*2008 figure presented because 2009 is not available

Utility rates in Cincinnati are reasonable
and do not pose a challenge for
business.

A Commercial and residential electricity
rates in Cincinnati are lower than the
national average; industrial rates are on
par with the national average.

ANatural gas prices in Ohio are higher
than the U.S. average in all three
categories.
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Wages

Plan Cincinnati

WAGE GROWTH
AVERAGE WEEKLY WAGE, 2001-2009

Cincinnati, OH MSA  —— Indianapolis, IN MSA  —— Pitisburgh, PA MSA Ohio ——U.S.
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Note: Wage data is only available at the county and MSA level, notat Source: Bureau of Labor Statistics
the city level.

AVERAGE WEEKLY WAGES
AVERAGE WEEKLY WAGE, 2009

Indianapolis, IN MSA $828
Cincinnati, OH MSA $846
Pitisburgh, PA MSA $851

Ohio $787
u.s. $876

$0 $200  $400 9600  $800  $1,000 $1,200

Note: Wage data is only avaiable at the county and MSA level, notat Source: Bureau of Labor Statistics
the city level

Wages in Cincinnati are higher than in
the State of Ohio as a whole.

AWages in Cincinnati were on par with US
wages until 2005, when the U.S. began
to outpace the MSA in terms of wage
growth.

AWages in Cincinnati and both of the
benchmarks are relatively equivalent.

AWeekly wages in the Cincinnati MSA
grew by 23.9% between 2001 and 2009,
whereas U.S. wages grew by 25.7%.
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Transportation & Market Access

Plan Cincinnati

INTERSTATE ACCESS IN CINCINNATI

C/ANGEIOUECONOMICS s e i

CINCINNATI/ NORTHERN KENTUCKY

INTERNATIONAL AIRPORT
TOTAL ENPLANED PASSENGERS (MILLIONS), 2000-2009
12 411.2 109

0 T T T T T T T T 1

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

Source: Federal Aviation Administration

Cincinnati has excellent air and
interstate access to the rest of the state
as well as the tri-state area.

ACincinnati has excellent interstate
access, including I-71, I-74, and I-75.

AThe Cincinnati / Northern Kentucky
Airport is the largest and busiest in the
region. In 2009, there were over 5.2
million enplaned passengers.
Enplanement has been in decline since
2005.

AOther airports serving the region have
seen a similar, downward trend in recent
years.
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. ACi ncinnat . needs
AEY FINDINGS: ENTREPRENEURSHIP & INNOVATION investment capital for entrepreneurs,

Kincinnati has many resources in place to cultivate local entrepreneurship and innovation. and needs to become more risk
However, there is room for improvement. —Cetpl?rai't'rvxeld‘)? bfetﬁ:rableptqlg tig
(UC) numerous research centers attracts top talent both nationally and internationally. The ouryoungrea veshere I we could .
research & development expenditures at the university place it at #53 nationally for R&D nurture new busine
funding; the school is ranked #27 in R&D devoted to medical sciences, the field in which over .
two-thirds of all R&D at UK is devoted. — - Business Survey Response

Ahere are numerous assets related to small business and enterprise throughout the city; these
include the local SBDC which is housed in Greater Cincinnati Urban League, the Minority
Business Accelerator at the Cincinnati USA Regional Chamber and the Small Business
Enterprise Program through the City of Cincinnati.

Musiness incubation services are currently offered by Biostart and the Hamilton County
Development Corporation. The facilities operated by the county are often at or near capacity.
Some local stakeholders expressed the need for more incubator space, laboratory space, and
research parks throughout the city.

Availability of capital is an important variable in the success of any city hoping to cultivate
innovation and entrepreneurship. Currently, capital is constrained in cities across the country

and Cincinnati is no exception. Possible local funding sources include Ci n ¢ y SEed feurd,6 s
the Southern Ohio Creates Companies Fund, Blue Chip Ventures, and Queen City Angels.

Klearly, the city has many assets in place already, the issue, however, will be ensuring that
there is enough coordination among various resources to maximize their potential support for

the local entrepreneurial community.
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Venture Capital

Plan Cincinnati

VENTURE CAPITALFUNDING
CINCINNATIAREA VC FUNDING ($ MILLIONS), 1999-2009
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VENTURE CAPITALFUNDING
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$200
$150
$100
$50
$0
2003 2004 2005 2006 2007 2008 2009
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Venture Capital (VC) activity in
Cincinnati has not been strong in recent
years.

AAcross the U.S., capital is highly
constrained right now making it difficult
for many entrepreneurs to acquire the
necessary funds for starting a new
venture.

Aln recent years, there have been about 5
to 10 VC deals occurring in the
Cincinnati area (Ohio Congressional
Districts 1 & 2) annually. Cincinnati has
generally been outpaced by Pittsburgh in
terms of VC deals.
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Research & Development

Plan Cincinnati

TOTAL ACADEMIC R&D EXPENDITURES
R&D EXPENDITURES BY AREA ACADEMIC INSTITUTIONS (MILLIONS), FY 2008

Cincinnati Area $371.0
Indianapolis Area $430.0
Pittsburgh Area $1,518.0

$0 $200 $400 $600 $800 $1,000 $1,200 $1,400 $1,600

Source: National Science Foundation

PER CAPITA ACADEMIC R&D EXPENDITURES
PER CAPITA R&D EXPENDITURES BY AREA ACADEMIC INSTITUTIONS, FY 2008

$173

Cincinnati Area

Indianapolis Area

Pittsburgh Area $644

$0 $250 $500 $750 $1,000

Source: National Science Foundation

Research programs are strong at the
University of Cincinnati, however no
other area institutions are investing in
large-scale R&D.

AFunding for research and development
primarily flows through universities,
where new technologies are tested and
often incubated before they emerge on
the commercial market.

AThe University of Cincinnati is a major
research institution and is ranked #53
nationally for R&D investment.

ABoth the Indianapolis area and the
Pittsburgh area have institutions with
larger R&D expenditures.
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Source: National Science Foundation

AThe university is spending more money
on R&D than in previous years, although
there was a drop in dollars between 2007

UNIVERSITY OF CINCINNATIRESEARCH EXPENDITURES
and 2008.

TOTAL RESEARCH EXPENDITURES ($THOUSANDS) 2001 - 2008
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$350,000 - /\
$300,000 -

$250,000 /

$200,000 -

$150,000 -
$100,0001 -
$50,000 4

$0 -
2001 <2002 2003 2004 2005 2005 2006 2007 2008

Source: National Science Foundation

e R&D EXPENDITURES AT THE UNIVERSITY OF CINCINNATI The University of Cincinnati focuses the

D % OF TOTAL EXPENDITURES BY SCIENCE & ENGINEERING FIELD, FY 2008 majority of its R&D spending in the

E Chemistry 1.4% medical sciences.

o Engineering 10.0% Alotherfelds 1.7% AMedical sciences accounts for 67% of

(@) R&D spending and biological sciences

et o :

Feb) Bilogial Siences 20.2% accounts for 20% of spending.

= AThis concentration of spending in

D medical sciences is both positive, as

O specialization helps the university to

o achieve recognition and attract top talent,
and constraining, as it limits the diversity

-~ Medical Sci 9 d f projects taking pl

&) ical Sciences 66.7% and scope of projects taking place on

Pl campus.

(qv]

(b)

(7p)]

&
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PATENTS
NUMBER OF PATENTSISSUED, 2005-2009
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Patents

NOTE: Patent data is only available at the city level. Source: US Patent and Trademark Office

PATENTS
NUMBER OF PATENTSISSUED PER 10,000 POPULATION, 2009

Indianapolis, IN
Pittsburgh, PA
Cincinnati, OH 16.8

Ohio

u.s.

0 5 10 15 20 25 30

NOTE"Patent data.is only avaiable at the city level Source: US Patent and Trademark Office

Plan Cincinnati

Patent activity in Cincinnati is high
compared to the benchmark
communities.

A Cincinnati has a high level of patent
activity, suggesting the presence of
resources designed to facilitate
innovation, technology transfer, and
commercialization.

Aln 2009, Cincinnati inventors received a
total of 559 patents, more than in either
of the benchmark cities.

AWnhen examined on a per capita basis,
the number of patents to come out of
Cincinnati is impressive, rising well
above the national per capita average.
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Al see increasi
density of the inner city as key to
keeping taxes low, reducing carbo

ng t

AEY FINDINGS: QUALITY OF LIFE emissions, improving air quallty an
retaining young talent (they leave far

Kincinnati is a thriving metropolitan area with a vibrant urban core. Arguably the most bigger 'feeling’ cities, i.e. Portland,

distinct feature of the city is the fact that it is comprised of fifty-two distinct neighborhoods, — OR). Increasing the viability and for

each with its own character and culture. In addition to a low cost of living, housing is of public transportation will help gro

af fordable and commute times are short wh e nhegrisamgm ragwkll ds focusingen n a

concern over traffic congestion. quality educational options in the inner
city. o

ARedevelopment projects in the central business district started with Fountain Square and
are branching further north in Over-the-Rhine and south to The Banks. This redevelopment
effort has brought a renewed energy to the city center, which is an attraction and destination
unto itself.

- Community Survey Response

—

Ahe city has a vibrant arts scene with a number of museums and performance venues
including the Contemporary Arts Center Cincinnati, the Cincinnati Museum Center at Union
Terminal, the Cincinnati Art Museum, and the Taft Museum of Art. Home to both a major
league baseball team and an NFL team, sports fans will not be disappointed. There are also
a number of great culinary offerings throughout the city.

Aublic transportation is sufficient in some areas, but lacking in others. The current
Cincinnati Streetcar project is in its first phase, with a line designed to connect Downtown,
Over-the-Rhine, and Uptown. Future phases would add proposed lines throughout the city.
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Cost of Living

Plan Cincinnati

COST OF LIVING
COST OF LIVING BY EXPENSE, 2010 (Q1)

Cincinnati, OH A Pittsburgh, PA

130
A A
100 A
&
A A

70 A

Combined Cost Groceries Housing Utilies ~ Transportation Health Care Misc.

of Living Goods/Services

Note: 100 is the national average cost of lving *Data not available for hdianapolis, IN Source: ACCRA

Cincinnati is an affordable city.

AThe ACCRA Cost of Living Index
identifies the composite cost of living in
urban areas by examining how they
compare to national averages in grocery,
housing, utilities, transportation, and
other costs. As an example, a composite
index of 95 indicates that the cost of
living in the area is 95% of the national
average.

AThe indexed cost of living is 93.7 where
100 is the national average.

AThe cityods housing
than the nation.
indices for utilities and transportation are
both higher than the national average.

AACCRA data is not available for
Indianapolis, IN.
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HOUSING PRICES
MEDIAN EXISTING SALES PRICE, SINGLE-FAMILY HOMES, 2010 (Q2)

Pittsburgh, PA MSA $126,600

Indianapolis, IN MSA $129,900

Housing

Cincinnati, OH MSA $131,100

Midw est $148,500

us. $176,900

$0 $100,000 $200,000
Source: NAR

HISTORIC HOUSING PRICES
MEDIAN EXISTING SALES PRICE, SINGLE-FAMILY HOMES, 2007-2009

M Cincinnati, OH MSA M Midwest M U.S.
$217,900
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$50,000
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Plan Cincinnati

$172,100

Source: NAR

Housing sales prices in Cincinnati are
lower than both the median for the
Midwest and for the U.S.

AFor the second quarter of 2010, the
median existing sales price for a single-
family home was $131,100 in the
Cincinnati MSA.

ABoth of the benchmark communities,
Pittsburgh and Indianapolis, have slightly
more affordable housing prices.

AOver the past three
housing prices have remained below
median prices for both the Midwest and
the U.S.

AHousing prices in Cincinnati have
declined during the recession, but have
not dropped as steeply as in the U.S. as
a whol e. From 608
sales prices were down by only 4.6%
where as U.S. prices fell by 12.5%.
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Rent & Commute Times

Plan Cincinnati

RENTAL RATES
MEDIAN CONTRACT RENT, 2009
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AVERAGE TRAVEL TIME TO WORK
AVERAGE TRAVEL TIMES (INMINUTES), 2009
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Source: American Community Survey

Affordable rents and fast commutes
contribute to Cincin

AThe median rent for the City of Cincinnati
in 2009 was $490 per month. This rate
is lower than the median rent for Ohio
and much lower than the national figure.

AThe City of Cincinnati has lower rent than
any of the regional benchmarks on either
the city or MSA level.

ADespite concerns voiced by community
members about traffic congestion, data
suggests that commute times in
Cincinnati are generally faster than in
other areas.

AWnile the average travel time to work in
the U.S. is 25 minutes, Cincinnati
residents average commute is less than
22 minutes.
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CRIME RATE Crime rates are higher in Cincinnati

CRIME (RATE PER 100,000RESIDENTS), 2009 than in U.S. cities of a similar size on
M Property Crime H Violent Crime average.

Crime

AWhen compared to rates for all U.S.
cities with population between 250,000

Pittsburgh, PA

indianapolis, IN 1,200 and 500,000, Cincinnati has higher rates
S in 3 out of 4 categories of violent crime.
Cincinnati, OH 1,192
____________________________________________________ ARobbery rates are particularly high in
U.S. Cities Pop. 250K-500K Cincinnati.
Ohio AThe rates of both violent crime and
property crime are higher in Cincinnati

u.s. than in the state and the nation.

S A Crime rate comparisons between cities
0 1,000 2,000 3,000 4,000 5,000 6,000 7,000 are complicated by factors such as

Source: FBI Uniform Crime Report | t . d d h
VIOLENT CRIMES population size and demograpnics.

CRIME (RATE PER 100,000 RESIDENTS), 2009

400 B Cincinnati ™ U.S. Cities (Pop. 250K-500K)

681.1

600 -

400 -

200
16.5 10.8

0 T

Murder and Forcible rape rate Robbery rate Aggrav ated assault
nonnegligent rate

manslaughter rate
Source: FBl Uniform Crime Report
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Cincinnati 0o

AEY FINDINGS: REAL ESTATE

Because of the dense nature of Cincinnatiés urban form, there
available for greenfield devel opment . The cityds |l and constra
the past and some companies have relocated to areas outside the city boundaries.

However, there are unique opportunities available within the CBD and the city as a whole,

including individual neighborhood business districts, for those seeking redevelopment and

revitalization options.

Adigh demand for space within the city has lead to a fairly stable commercial rental
environment. Evidence this stability can be seen in the office vacancy and rental rates which
are consistent with historic rates. Vacancy rates in the industrial warehousing sector are
lower than in many markets across the U.S. and are further evidence of the strength of the
cityodos market.
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CINCINNATI REAL ESTATE d DOWNTOWN OFFICE SPACE 2009

RenisFIR ocio A

New Construction (AAA) $20.00 $25.00 $22.50 23.0%

2
5
7p)
LLI
I,
(€5
o’ | CINCNWATIREAL ESTATESUBURBAN OFFOESPACE 2009 |
©
O
| S
D
=
=
o
&

Class A (Prime) $11.20 $22.84 $16.10 12.0%
Class B (Secondary) $8.00 $22.11 $13.26 11.0%

Source: NAI

CINCINNATI REAL ESTATE 6 SUBURBAN OFFICE SPACE 2009
New Construction (AAA) N/A N/A N/A N/A
Class A (Prime) $10.50 $27.81 $16.58 15.1%
Class B (Secondary) $3.91 $26.41 $14.30 18.0%

Source: NAI

CINCINNATI REAL ESTATE 6 INDUSTRIAL SPACE 2009

RenisFIR ecte A1

Bulk Warehouse $1.50 $7.95 $3.30 11.0%
Manufacturing $1.45 $7.50 $2.75 3.0%
High Tech / R&D N/A N/A N/A N/A

Source: NAI

CINCINNATI REAL ESTATE 0 RETAIL SPACE 2009

ReniSYR) ectic A1

Downtown $3.17 $18.00 $14.18 2.0%
Neighborhood Svc. Centers $3.00 $21.00 $11.21 13.0%
Community Power Center $11.02 $15.25 $14.65 7.0%
Regional Malls $15.00 $30.00 $21.31 10.0%
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Developable Land

Plan Cincinnati

CINCINNATI REAL ESTATE 0 DEVELOPMENT LAND 2009

e

Office in CBD

Land in Office Parks

Land in Industrial Parks
Office/Industrial Land - Non-park
Retail/Commercial Land

Residential

$300,000
$125,000
$29,443
$26,000
$150,000
$20,000

$3,000,000
$350,000
$150,000
$350,000
$3,809,524
$250,000

Source: NAI
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Pré;éct Next Steps
éﬁ" S

ARANSITION TO TARGET INDUSTRY OPPORTUNITIES

2010 CINCINNATIINDUSTRY CONCENTRATION: TEN
STRONGEST INDUSTRIES (BY LOCATION QUOTIENT)

Andustry clusters are highly integrated groups of businesses with strong vertical and horizontal Industry
Iinkaggs: ﬁVerFicaI l inkages include T — 1053 18 137 |€
competitive business model, whereas #dah , L
. . . . . . Food Processing 6,121 132 1.36
competing companies-which often recruit from the same labor pool of talent-and supporting public
institutions. Clusters often mature when businesses expand their relationships with existing supplier EEEENE Y] 36 D ;29
firms in a region. As the clusters grow, additional supplier firms are attracted to the region, Chemicals & Plastics 6,256 181 1.26
eventually creatingawelld i ver si fi ed fAcritical ma s S 0 O HigherEd.&Research 11,423 227 122 1
AngelouEconomics has defined 35 standard industry clusters to categorize businesses according to atDrink 26132 1913 121
their final product and how these products are related to each other and integrated along the vertical ~ Business&Prof. Services 77125 10,8800 20
supply chain. To access the strength of a cluster in a regional economy, AngelouEconomics has Health Services 41,242 2,580 1.18
calculated location factors (or quotients) to each cluster. These factors are calculated by comparing Transportation Equipment 4,070 34 117
the clusterdés share of total | ocal € MP Financial Services 18434 1618 116
yield a value generally between 0 and 2, where a result o fwuefido

commands an average (expected) share of the local economy. Cluster location factors greater than
2 indicate a strong cluster agglomeration, while those less than .5 indicate extremely weak clusters.

Awnhat industries are currently strong in the Cincinnati?

Ahe chart to the right shows the top ten clusters in Cincinnati while the chart on the following page
lists the top fifteen industries compared with cluster strength in the Cincinnati MSA and Ohio.
Importantly, the following analysis is intended only to provide an industry baseline for which
competitiveness can be measured in the regional and global economies. In the next report i the
Target Industry Report i the project team will compare these industry clusters to regional and
national cluster trends T thus making them potential economic development targets.

Plan Cincinnati

Location Quotient (LQ)
A calculated ratio between the local economy
and the national economy that indicates
industry concentration.
LQ =1.0 indicates average concentration
LQ > 2.0 indicates a strong cluster
LQ < 0.5 indicates a weak cluster
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Industry Cluster Strengths

Plan Cincinnati

TOP 15 CINCINNATI INDUSTRY CLUSTERS, 2010 (Q3)

Cluster
(City of Cincinnati Employment)

City of Cincinnati Ohio
Cincinnati MSA
1.37 1.46 0.83
1.36 1.10 0.77
1.36 0.94 0.84
1.26 1.39 1.79
1.22 0.84 0.86
1.21 1.27 1.18
1.20 1.05 0.90
1.18 1.04 1.04
1.17 1.65 1.80
1.16 1.09 0.96
1.07 1.10 0.97
1.05 0.96 0.88
1.03 0.99 0.70
1.02 1.02 1.12
1.00 1.02 1.10

0.00

Cluster Location Quotient

100

2.00

m City of Cincinnati
B Cincinnati M SA

W Ohio

Cluster Strength
Weak Average Strong
0.00 1.00 2.00

Source: Dun and Bradstreet
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Ahe Market Assessment evaluates the current state of affairs in Cincinnati in areas that are most

critical to business and industry growth and job creation. Using data that was provided by the City of

Cincinnati, regional partners, or collected independently by AngelouEconomics, this report allows us

to take a step back and evaluate trends, data, and businesses?o
community.

Ahis report assesses the cityd6s current economic situation and
Specifically, we evaluate its readiness to attract and direct future economic development. We

analyze the community in a range of economic and demographic variables by comparing it against a

group of national benchmark communities.

AngelouEconomics used a variety of sources to collect the quantitative and qualitative information
used in our analysis. To begin, the consulting team collected previous studies and plans developed
for Cincinnati.

Auantitative data was collected from national and state sources, including the U.S. Bureau of Labor
Statistics, the U.S. Census, Decision Data Resources, the National Science Foundation, the Internal
Revenue Service and numerous private sector sources. AngelouEconomics also gathered qualitative
data through numerous focus groups, one-on-one interviews, and community tours.

Awo surveys were conducted to provide further insight into the economy of Cincinnati; one survey
was aimed at area employers, the other was intended for community residents.

An order to gauge where Cincinnati stands relative to other nationally competitive communities, this
report assesses its performance against a number of benchmark communities selected based on
similar size or economic characteristics.
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Target Industry Analysis

Prepared by
80 AngelouEconomics

Presented to
city of
CINCINNATI ‘

January 2011
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INTERRELATIONSHIP OF TARGETED INDUSTRIES

AngelouEconomics examined a variety of factors to assess which industries are critical
targets for Cincinnatids future ec
reviewed Cincinnatiés current indu
well as national and international
current assets.

Some of these key competitive assets include: a well-educated workforce, the presence
of the University of Cincinnati and other higher education institutions, vibrant downtown,
large life sciences cluster including major hospitals, six Fortune 500 companies based
here, unique neighborhoods and neighborhood business districts, multi-modal
transportation infrastructure and strategic location within the three state region. The final
report of this strategy will recommend initiatives that capitalize on targeted areas of
opportunity and remove barriers to their growth.

Our assessment reveals a unique interrelated mix of five industries (Life Sciences,
Consumer Products & Services, Chemistry & Advanced Materials, Renewable Energy
and Financial & Professional Services), one cross-cutting, non-traditional target
(Entrepreneurship & Small Business Development) and one overlay (Advanced
Manufacturing) with importance in four of the targeted industries upon which the city can
focus future business attraction, retention, and entrepreneurial development efforts upon.

Plan Cincinnati

Life Sciences

Renewable Energy
Materials

Consumer
Products and
Creative Services

Advanced Manufacturing

Financial and Professional
Services
ntrepreneurship & Small Busines
Development
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Ahis Target Industry Analysis is one phase of an effort to develop the economic development strategy

portion of the new comprehensive plan for the City of Cincinnati. This document will present a series of

quantitative and qualitative research in order to determine priority target industry sectors for the city to

pursue. It will also include an analysis of the workforce in target industries in terms of its availability

and productivity, quality, and available training and educational resources. In October,

Angel ouEconomics presented the Market Assessment findings which exanmn
conditions. It also included highlights from the business and community input process which

incorporated a series of interviews, focus groups, and online surveys.

Ahis report examines the dynamics of each recommended target industry which, based on data and

community input, have the highest probability of sustained success f
economy. Itis critical for project stakeholders to understand this is not the economic development

plan itself, but rather a part of the research that will inform the preparation and development of the

economic development section of the comprehensive plan.
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ANTRODUCTION TO THE TARGET INDUSTRY APPROACH

Anhe development of competitive economic clusters is one of the key generators of regional wealth. A

cluster develops when businesses in interrelated industries choose to locate in close proximity to take

advantage of a regiondés inherent advantages. These businesses then b
other and, in the process, enhance their operating environments and ultimately grow to be more

competitive on the global landscape. As this happens, company profitability rises, wages increase,

and the region yields significant benefits.

For this report, we conducted a cluster analysis of the region to TARGET INDUSTRY SELECTION PROCESS

determine which industries are dominant in the area. These clusters were

analyzed to determine national and regional growth trends, and local Cluster Industry Community Vision
assets that benefit the clusters that were identified. In conjunction with Concentration Trends Assets Alignment

the community vision identified through an extensive public input
process, this analysis provided a basis for the identification of
Cincinnati d6s target industr.i

1) Which industries 2) Do local clusters ~ 3) Are there local 4) Do these
arestrongandare  reflect national growth  assets that give clusters meet the
concentrated locally? trends? industries a goals of the

competitive edge? community?
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ARROCESS / METHODOLOGY

AngelouEconomics employed a combination of quantitative and qualitative analysis to select the best
target industries for Cincinnati. Our approach included four steps guided by the following
questions.

1. What industry clusters currently exist locally, and are they growing?

Ammediate and obvious target candidates are those experiencing growth within the community or
surrounding communities, particularly those growing faster than the national average. Industries

that have a large presence, but lack growth suggest the region is losing its competitiveness in this
industry. While the industry may be a candidate to target for a retention effort, a long-term decline
calls for a close look at transitional opportunities into new industries that create jobs. The figure
below highlights the top Cincinnati industry clusters today by location quotient. These factors are
calculated by comparing the clusterds
share. This location quotient (LQ) will yield a value generally between 0 and 2, where a result of

il demonstrates that the cluster commands
Cluster location factors greater than 2 indicate a strong cluster agglomeration.
Ahe figure on the following page shows Ci

Plan Cincinnati

shar e

nci

Location Quotient (LQ)
A calculated ratio between the local
economy and the national economy that
indicates industry concentration.
LQ =1.0 indicates average concentration
LQ > 2.0 indicates a strong cluster
LQ < 0.5 indicates a weak cluster

oym

an average (expected) s

nnati 6s top industries
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Cu

TOP 15 CINCINNATI INDUSTRY CLUSTERS, 2010 (Q3)

%) _ _ M City of Cincinnati Ohio Cluster Location Quotient
(City of Cincinnati Employment)  Cincinnati MSA 0.00 100 2.00
<
O 1.37 1.46 0.83
. 1.36 1.10 0.77
: 1.36 0.94 0.84
CU 1.26 1.39 1.79
C 1.22 0.84 0.86
C 1.21 1.27 1.18
» — 1.20 1.05 0.90 1 City of Cincinnati
O W Cincinnati M SA
1.18 1.04 1.04
] W Ohio
C 117 1.65 1.80
D 1.16 1.09 0.96
O 1.07 1.10 0.97
1.05 0.96 0.88 . Cluster Strength
- Weak Average
1.03 0.99 0.70 : < i Strng
. 0.00 1.00 2.00
1.02 1.02 1.12
1.00 1.02 1.10

Source: Dun and Bradstreet
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2. Do current and emerging local industry clusters reflect national industry growth trends?

An addition to reviewing the growth patterns of industries locally it is important to understand how

well these industries have been performing nationally and how they will perform in the future.

Nationally, if an industry is losing market share and jobs it is likely that it is not a target with short

or long-term potential. However, if a community has a high concentration of firms within an

industry that is shrinking nationally (and these local firms are performing well) it denotes the
communityoés 6s p eiandthub réflectssatompetitivédadvantage natitmadly. i ndustr y

Anis chart on the following page displays the results from a shift-share analysis conducted to
determine strength of local industry clusters relative to the national economy. This analysis
identifies industry sectors that are gaining strength by outperforming national trends as well as
those local sectors that capture a larger share of new jobs in the U.S., suggesting an increased
attractiveness and competitiveness for the regional cluster. The vertical axis represents the

industryds | ocal strength (as indicated by its LQ), a higher posit
concentration. The horizont al axis represents the industryds grow
years; a position on the left half of the chart indicates negative growth, while a position on the

right side indicates positive growth. The size of the bubble represents the relative amount of

employment in the industry; the larger the bubble, the more people work in this industry in

Cincinnati.

Ahis analysis reinforces Cincinnatié6s strengths in Business & Prof
Services which are both currently large industry sectors in the city and are growing. The chart

reveals the diverse nature of the cityo6s economy; most of the | arg

the city is concentrated are also growing nationally.
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CINCINNATICLUSTER CONCENTRATION AND SIZE, 2000-2010
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3. Are there local assets that give specific industries a
competitive edge?

Avery community has unique strengths that companies

can leverage to create competitive advantages. In

Cincinnati, these strengths include a high percentage of

college graduates, the presence of global headquarters,

the Ohio River, and affordability. The challenge is to identify

key assets in Cincinnati that will support a wide range of

i ndustries to thrive, w h
Aproducto (e.g. infrastr
life, etc).

4. Does the industry match community goals?

Kinally, the most important criterion is often whether or not
the industry matches the stated economic goals of the
community. In Cincinnati, for example, there was an
expressed interest in quality jobs. Focus group, interview,
and survey data, gathered by AngelouEconomics, identified
a strong interest in retaining young, educated workers.

Aaken together, these four questions act as a filtering
mechanism by which industries are screened for suitability

for Cincinnati at each step. In many ways, target industry
selection is better desc

Plan Cincinnati

What type of employers would you like to see expand or locate in Cincinnati? (Choose

Renswsble enargy

Consumer products and
creative services

Life sciences and
scientific resgarch

Information technology
Manufacturing

Tourism and hos pitality
River commercs
Software developmeant
Hezlthozre

Avistion and ssrospace
Retzil

Telecommunications

Finznce and
INSUrENCE SEMVICES
Distribution and
warehousing

Construction
Chemistry nd plastics

Oher {please specify)

Automotive

up to three.)

40

60

80

100 120 140 160
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ADENTIFYING TARGET NICHES

ASiven the size and increasing diversity of the industries targeted in this report, it is important for
communities seeking to support growth in their own economy to target certain specific portions of a
given industry, or niches, rather than attempting a blanket strategy.

A\ number of considerations should be kept in mind when reviewing potential target niches. Included

in these are the various needs, markets and trends specific to each industry niche. Another is the

communitydéds capacity to support a particular niche as well as any spe
community. For example, within life sciences, a community may be very strong in medical research

but may be lacking enough general practice physicians to serve the local population.

At is also important to keep in mind that the characteristics of each industry and particular niches
within it change depending on the geographic scale being considered. Portions of the industry are
often oriented toward different markets or resources and, as such, have a reach of varying distances.
Therefore, when evaluating various niches and the companies within them, it is important to consider
whether they are oriented toward the local, regional, or national/international market as this can be
very important to strategy and policy decisions.
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At the conclusion of the target industry identification process, five industry targets stand
out as the primary focus of business start-up, retention, expansion, and recruitment efforts
for the city. They are:

Life Sciences

Consumer Products & Creative Services

Chemistry & Advanced Materials

Renewable Energy

Financial & Professional Services

G 2S5 @[ [=

These industries demonstrate potential for long-term economic growth, and present
Cincinnati with strong assets and short-term opportunities for retention, expansion, and
recruitment.

While not a traditional industry target, Entrepreneurship & Small Business
Development has been included because it cuts across all other targets and is an
important piece to ensuring economic vitality in Cincinnati as a whole as well as in
individual neighborhoods.

Advanced Manufacturing also appears in this figure, but is not an individual target
industry. Instead, advanced manufacturing is included here to emphasize the importance
of manufacturing as it intersects with four of the five targeted industries. Life Sciences,
Consumer Products & Creative Services, Chemistry & Advanced Materials, and
Renewable Energy are all industries that rely heavily on manufacturing skill and expertise
for various niches and at various points along the value chain. Cincinnati has been
historically very strong in manufacturing and while as an individual industry, it is shrinking
nationally, the skilled manufacturing workforce is a strong asset for communities
concentrated on growing fields such as life sciences and renewable energy.

Plan Cincinnati

INTERRELATIONSHIP OF TARGETED INDUSTRIES

Life Sciences

Renewable Energy
Materials

Consumer
Products and
Creative Services

Advanced Manufacturing

Financial and Professional
Services
ntrepreneurship & Small Busines
Development
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Special Note on River Transit Potential

Cincinnati has the distinct advantage of being located along the Ohio River. Currently, there
are a number of private terminals that operate various logistics & distributions operations.
However, there is great potential for increased utilization of the river as a major mode of
transporting cargo and therefore increasing overall commerce in the area.

The Panama Canal Expansion Project, to be completed in 2014, will have a direct impact on

river commerce throughout the United States. The $5.2 billion proje
capacity. Cityés such as Cincinnati with active river ports must ev
infrastructure as well as possible future needs in order to capture an appropriate share of

increased cargo traffic. Increased river commerce leads to growth in the logistics &

distribution industry as well as other industries, such as consumer products and renewable

energy, that rely on the transportation of goods to the national market.
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The target industries we have recommended will complement Cincinnat.
mix, workforce, sites, and future vision that will help create a sustainable, diversified economy
with sectors that employ above average wage jobs with potential for growth.

For the purposes of this study, AngelouEconomics has separated the targets into six target
groups, although there is a strong degree of mutual dependence between industries given the
significant overlap between with regards to services, production, and research and
development. These symmetries and intersections should be seen as fundamental assets to
Cincinnati, potentially maximizing the return on investments.

The following pages will provide more depth and analysis within each target industry. For each
target, we identify and define the industry and niches, outline national and local industry growth
trends, identify local assets and challenges in supporting the target industry, and discuss
location criteria and industry requirements.

| mportantly, this document is not meant to be an exhaustive analysis
in the target industries, but rather is intended to inform the city of the trends, nuances, and

location criteria of the industries in order to better position it to recruit and retain companies

within the target industries.
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LIFE SCIENCES

SECTOR COMPONENTS
NAICS Description
3254  Pharmaceutical and medicine manufacturing
334510 Electromedical apparatus manufacturing
3391  Medical equipment and supplies manufacturing
5417  Scientific research and development services

621 Ambulatory health care services
AIFE SCIENCES INDUSTRY DEFINITION AND NATIONAL OVERVIEW 622

Hospitals
Kor the purposes of this study, the Life Sciences industry is defined by services, products, and 623 Nursing and residential care facilities
activities broadly related to plant, animal and human health.
Ahe life sciences industry is currently one of the largest in the American economy and is projected to EMPLOYMENT
experience the fastest growth in employment and wages during the coming decade among all
industries. Direct patient care, already a massive portion of the economy in its own right, is expected 009 Cincinnati Employment: 119 842
to see significant growth in the years ahe o ' ’
population growth and the aging of the Baby Boomer generation. R009 Cincinnati Average Wages: ~ $47,445
ABoth in relation to the growth in direct patient care and as a result of scientific and technological
advances that have occurred over the past two decades, biotechnology has experienced tremendous
growth within the industry and is projected to experience accelerated growth in the years ahead. LOCATION CRITERIA
Initially marked by growth in pharmaceuticals, the biotechnology segment has broadened Assets that are important to businesses in this industry
considerably and has been more recently marked by stunning growth and investment in medical when choosing where to locate.

devices, genetics, bioinformatics, diagnostics and other health-related technologies. As the industry AEd d / skilled workf
continues to grow, a broader and more diverse range of segments have emerged with greatly ucated / skilled workforce
increased degrees of specialty. This trend is expected to continue into the future. AEntrepreneurial environment

Ahe life sciences industry, with biotechnology in particular, relies on very high levels of scientific and ﬁEX|st|ng sl it

technology research and, as such, draws heavily from universities and other research institutions. The Advailable venture capital
industry also relies on large numbers of skilled professionals and researchers i a need that will only ADroximity to market
increase wi th the i ndusltlrylos _f u.t ure growth Alnstitutionalresearchpresence
substantial, placing companies and entrepreneurs that work within the industry in particular need of .

readily accessible venture capital, government funding, and other sources of capital. In many ways AResearch infrastructure

even more significant to the industry than venture capital, investment through mergers and ﬁAirport Access

acquisitions is an important means of growth and expansion for life sciences businesses and often
drives innovation in certain areas of the market.
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National Industry Growth

Life Sciences

Plan Cincinnati

FIGURE : Life Sciences Employment

Total Employment and Number of Establishments (in Thousands)

B Employment 4 Establishments

14,000 e 1780 12,089 12,452 - 1000
12,00 + 11052
800
10,000
8,000 600
6,000 400
4,000
200
2,000
0 0
2005 2006 2007 2008 2009
Source: BLS
FIGURE : Life Sciences Wages
Total and Average Annual Wages in Life Sciences
I Total Wages (in $ thousands) Average Annual Wages
$O00 QYY1 $716,095.775 $768,447,882
$750,000,000 - §649.418,77g 091,962,835 TR 1 $60,000
$611,368,548 - -
$600,000,000 - ] - $45.000
48,152
$450,000,000 - $44,044 $45,812 - $
$42,328 - $30,000
$300,000,000 -
$150,000,000 - - $15,000
$0 - - $0

2005 2006 2007 2008 2009

Source: BLS
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Life Sciences

AENTURE CAPITAL & UNIVERSITY RESEARCH ACTIVITY FIGURE : Venture Capital Funding
VC FUNDING (SMILLIONS), 2001-2009
Ahe availability of venture capital is highly significant to many parts of the life sciences industry,

particularly medical devices, pharmaceuticals, and biotechnology. Given the high investmentin == Biotech (except medical devices)
research that is required to produce an innovative new product that may or may not be el Deyiees
commercialized, as well the regulatory steps necessary before a product can be taken to market, such $800,000,000 1
as FDA approval, numerous niches within life sciences rely heavily on venture capital funding. $700,000,000
Relative to other industries such as software, however, venture capital deals in the areas of life $600,000,000 -
sciences typically require a longer-term outlook due to the length of time it can take to develop a $500,000,000 -
product and bring it to market.
$400,000,000 -
A\s of Q2 2010, the life sciences industry remains among the most attractive and well-funded with $300,000,000 -
regard to venture capital, with biotechnology leading the way. At $1.29 billion invested during Q2 2010 $200,000,000 -
alone, biotechnology currently tops all other industries, producing 139 deals averaging $9.3 million S
each. Most venture capital activity for biotechnology is taking place in Silicon Valley, New England, 100,000,000 1
and several areas of California outside of Silicon Valley. However, locations as diverse as $0
Philadelphia and Colorado are also demonstrating success in closing deals. 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010
* Through Q2 2010
A\s of 2008, university research expenditures in the life sciences reached over $31 billion according to Source: PWC Money Tree
the National Science Foundation. The University of California -San Francisco, Johns Hopkins
University, Duke University, UCLA, and the University of Pennsylvania lead the way with a collective FIGURE : University Research Expenditures
$3.49 billion in research expenditures focused on Life Sciences. Nationwide (In $Millions)
A\s in the broader industry, research focused on the life sciences within and among universities All Life Sciences = Agricultural sciences
continues to be increasingly diverse and specialized. An important characteristic of university §35.000 4 Biological sciences = Medical sciences
research in life sciences, particularly in areas of biotechnology, is its ability to support the
establishment of new businesses or the creation of technology that may lead to commercialization. As §30,000 1
in other areas of technology research, research in biotechnology is often done in partnership with $25.000
outside firms or institutions, in many cases yielding opportunities for entrepreneurship. Moreover, key
faculty can play a very important role in the development of nearby companies as either an advisor or $20,000 1
a participant within the business. $15,000 /
$10,000 /
$5,000 -
L —
$0
2004 2005 2006 2007 2008

Source: NSF
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ACONOMIC ACTIVITY FIGURE : Patent Activity

Total Number of Patents Granted in U.S. for Technologies Related to Life Sciences

Antrepreneurship Within The Industry

. . . L . . . T . = Number of Patents Granted
Kntrepreneurship is essential to innovation in the life sciences industry. New scientific discoveries

" . o : o : 25,000
and technological innovations are spurring high levels of entrepreneurial activity in the industry and
are currently the target of most venture capital investment. A large amount of this activity is focused 20,000
on biotechnology. '
Ataying on the cutting edge is critical to many new ventures emerging in biotechnology. As such, ties 15,000 7
with research universities and other institutions stand as crucial relationships for firms in the industry.
Entrepreneurial ventures active in the life sciences industry typically face high capital requirements in 10,000 7
order to conduct research or to bring a product to market. Access to funding sources such as venture
capital is therefore an important concern. Finally, human capital requirements are of critical 5,000 7
importance to entrepreneurial ventures in the life sciences industry that rely on field experts and other
highly skilled professionals. 0~

1990 1995 2000 2005

M&A Activity Source: USPTO

A\s a growth industry, mergers and acquisitions are highly active within the life sciences. Depending
on the circumstances, M&A activity can support the explosive growth of a particular firm or,
alternatively, may quicken its closure. Communities must stay engaged with life sciences firms and
keep aware of industry trends so they are prepared for either boom or bust. Within the life sciences
industry today, M&A plays a very significant part in the funding or expansion of industry firms i a role
that is generally superior both in value and in volume as a financing mechanism to life sciences
businesses.

Alownhere is M&A activity more noteworthy in the life sciences industry than in biotechnology. In

addition to efforts to consolidate more mature areas of the industry, M&A is often used by businesses

and investors as a means of technology acquisition, as a road to new distribution channels, or as an

opportunity to combine key assets. For many young businesses in biotechnology, acquisition by a

| arger company can mean access to valuable resources and a payday fo
For others, M&A can support expansion into new markets and opportunities for future growth. As the

industry continues to grow, the role of M&A is expected to remain substantial. Firms will have an

advantage in regions that cultivate relationships between life sciences businesses and offer greater

opportunities for successful M&A activity.
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Anternational Factors

Ahere are numerous international factors that can impact the life sciences industry, and firms and
institutions at all levels often rely on international relationships or supply chains. Joint ventures in the
life sciences industry that reach across multiple nations are increasingly common. Similarly,
international relationships or research partnerships between universities are becoming more important
to the industry.

Avestern Europe is currently very active in the life sciences industry with a number of very substantial
firms involved in the development and production of pharmaceuticals, medical devices and many
other areas of the industry. Likewise, universities throughout Western Europe are making strong
contributions to industry research. Japan and Korea are also heavily involved in the industry, drawing
on strengths in electronics to excel in medical devices.

A\nother important international issue is the role of emerging economies such as China, India,
Singapore, and Brazil. In many cases, these nations are being turned to for the manufacture of
medical devices or other products or, in some cases, are the source of raw materials. As these
economies continue to develop, however, their role is beginning to shift to include research and
development activities typically found in more developed parts of the world, and they also stand as
attractive end markets for products and technology.
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AOCAL INDUSTRY OVERVIEW

Aead by the presence of the University of Cincinnati and its related research centers and hospitals,
Cincinnati has become a strong center
system includes the UC Academic Health Center, the UC College of Medicine and the Cincinnati

Childrenbés Hospital Medi cal Center . As

the university is life sciences, including both medical sciences and biological sciences, which when
combined account for 87% of total R&D expenditures. Research specializations within these fields
include medical devices, treatment and prevention of obesity and diabetes, and molecular genetics.

AJC has many important research assets including multiple research centers and institutes as well as
The Integrated Graduate Education and Research Traineeship program, established by the National
Science Foundation, which supports PhD level students with a focus on membrane science and
technology for biological applications. Xavier University also graduates many students with life
sciences majors such as nursing, medical technology, and occupational therapy.

Ahe TriHealth System is another major healthcare employer in the city and includes both the
Bethesda North Hospital and the Good Samaritan Hospital, as well as ambulatory care centers and
physicians offices.

A\ number of pharmaceuticals companies are located in Cincinnati, including Girindus America and
Amylin Pharmaceitucals.

Kincinnati State Technical & Community College is a tremendous asset to the development of the
citybéds | ife sciences talent pi pbiéredical e .
equipment technology, clinical laboratory technology, diagnostic medical sonography, and nursing.
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R&D EXPENDITURES AT THE UNIVERSITY OF CINCINNATI
% OF TOTAL EXPENDITURES BY SCIENCE & ENGINEERING FIELD, FY 2008

Additionally,t he Gr eater Cincinnat. Wor kf orce Net wor k,

skills gaps, has selected both healthcare and advanced manufacturing, including biotechnology, as
priority sectors and has developed corresponding career pathways training programs.

BMupported by the St atGincyTechisa@ublic-pdvéteartitrship r d
focused on investment in and support of high-tech start-ups in the area. The organization supports
emerging technology in life sciences and information technology through management assistance,
networking, and a $10.4 million seed capital fund.

Aome stakeholders with knowledge of the life sciences industry expressed the need for more

incubator space, laboratory space, and research parks throughout the city. Business incubation
services are currently offered by Biostart and the Hamilton County Development Corporation. The

|l atterdés facilities are often at or ne
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AARKET NICHES

Medical Devices, Diagnostics And Instrumentation Functional Focus Life Cycle Applicability
Rerhaps more than any other, the medical devices, diagnostics and instrumentation niche is attracting AR&D National:

the most attention in the life sciences industry today. The development and production of new technology . atio a :

is creating broad areas of opportunity for new and established firms throughout practically all facets of N\/Ianufacturlng/ ,lEmerglng/G rowth
medicine. As in other areas of life sciences, this niche is closely tied to innovation in electronics, mobile Production Cincinnati:
computing, visual display, and data processing as well as to breakthroughs in the development of new ,lEmerging

materials and mechanical systems.

Anis particular niche is drawing significant entrepreneurial activity. Most often, firms that operate in the
medical devices, diagnostics and instrumentation niche require strong access to skilled professionals
and research institutions, access to suppliers and proximity to a large concentration of hospitals or other
medical organizations. For entrepreneurial ventures within this niche, the requirements may also include
access to other professionals that can assist in the business concerns of a young start-up such as
attorneys (particularly intellectual property and mergers & acquisitions attorneys), accountants and
marketing and sales professionals. Strong access to venture capital is also an important asset.

Aharmaceuticals Research And Manufacturing

Among other things, a change in FDA regulations in 1997 which granted companies far greater freedom

to advertise specific drugs or treatments directly to consumers supported an explosive rise in the

pharmaceuticals niche over the past decade. Although this growth had been substantial, especially due

tothe successofso-c al | ed dAl i festyle drugso such as Viagr %un&iéhé?Foc‘iilsr ugs Lif%(%/(fleg\p%lfcaﬁilﬂy t
high cholesterol, only a handful of companies have had the resources to compete. Specifically, this niche

requires enormous amounts of cash to fund research activities and the development of new drugs or AR&D National:

treatments as well as to survive the lengthy testing and approval processes required. AManufacturin g / Mature
Aore recently, smaller firms have begun to emerge which, rather than commit to the development of Production Cincinnati:
new drugs, instead focus on the production of treatments that are no longer under patent protection. ASrowth /Emerging

These firms are often referred to as the figle

competition within the pharmaceuticals niche than had been the case in prior years. As a result, new

opportunities within the niche are beginning to open up that had once been dominated by only a few

select firms. In reaction to this competition and in order to meet the demands of a market that requires

constant innovation and new products, many of the largest firms in pharmaceuticals have begun

outsourcing certain functions of their business. This has created other opportunities for smaller firms to

focus on one function such as research or drug manufacturing and the
through long-standing agreements.
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Mealthcare Services

Functional Focus Life Cycle Applicability
ARegions with a significant number of medical centers, hospitals, or even independent physicians . : .
require a broad set of suppliers and support firms to facilitate their operations. Communities wishing to AService National:
strengthen or build upon their existing direct care establishments (or those of nearby AR&D Aviature
communities/regions) often choose to target the firms that support them. These might include medical N\/Ianufacturing Cincinnati:
equipment suppliers, testing labs, data analysts, distributors, or minor clinics. Not only can these firms KEI‘OWth
serve existing businesses and institutions, but they may help to make the area more enticing to other
firms in the industry. In certain cases, this can also have the effect of diversifying away from one
particular establishment allowing the region to reduce the risk involved in an over reliance on any
particular firm.
ABiotechnology
Auith high levels of growth, new market entrants and increasing competition, the biotechnology niche
is the current epicenter of new innovation within the life sciences industry. The industry maintains a
tremendous reliance on continual research and development in biotechnology in order to operate at . . L
the leading edge of medical practice. This has fueled strong growth within the biotechnology niche as Functional Focus Life Cycle Applicability
firms of various sizes and areas of focus compete to develop the next life-saving medical product or AR&D National:
technique. Biotechnology focuses on the use of biological systems, living organisms, or derivatives of . .
the two. While these products may fall into any category, the vast majority of them are currently Manufacturing/ Amerging/Growth
developed for medical purposes. However, growth in biotechnology is also being supported by Production Cincinnati:
heightened interest in protecting the environment, using biological systems to develop advanced lEmerging/Growth

products, energy sources and industrial processes, and improving agricultural production under a
broad range of conditions. In addition to traditional centers of research such as universities, the
biotechnology niche relies on many small firms, mid-sized laboratories and large corporate research
institutions as a source of new discoveries, innovations, and technologies.

An order to meet the demands of an expanding market, many life sciences businesses are looking
outward to other firms and to research institutions as sources for new products or services. This can
present opportunities for outsourcing agreements or research partnerships, and, in some cases, can
lead to mergers or acquisitions. A strong research university presence within the community is very
valuable in supporting growth in biotechnology. Proximity to other regional life sciences clusters and
to a skilled and educated workforce are other notable assets. Highly sought professionals include
individuals with experience or education in key areas such as genetics, biochemistry, and molecular
biology, to name a few. Affordable and available lab space is another concern for biotechnology firms
evaluating potential locations as is a suitable technology infrastructure such as high-speed internet
access.
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A OCATION CRITERIA

Aocation criteria are assets that are important to businesses in this industry when choosing where to
locate. A number of factors are considered by firms choosing to locate in a particular area.

At is important to note that with advances in communications networks, the ease of long-distance
travel and the emergence of many new markets, businesses have a greater abundance of choice in
where to locate than ever before. In certain cases, this is allowing some businesses to locate in
smaller or more remote locations than previously feasible. Nevertheless, there are a number of
location factors that a particular industry will tend to gravitate to most.

Kor the life sciences industry, employers look for an area with a skilled technical workforce with
experience in healthcare, agriculture or technology-related research. Other assets that make a
community a strong candidate include available venture capital, an institutional research presence
and affordable lab space. Direct patient care firms seek locations with growing and aging populations.

Aore specific factors that are important to location selection are often dependent on the needs of that
particular firm. The importance of transportation access and proximity to suppliers, for instance, will
vary depending on the segment of the industry and the size of the firm, as will the type and amount of
building space required. Communications can be another important factor with many researchers
requiring higher levels of bandwidth in order to conduct research and collaborate with partners.
Finally, access to customers is also important for many firms deciding on where to locate, with some
firms targeting high numbers of patients and others seeking to be near to major medical
manufacturers.
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Industry Requirements Strengths

A University of Cincinnati College of
Skilled Professional
Workforce -k

Assessment Rationale

Challenges

Medicine is a top-ranking institution.
Entrepreneurial Environment -l“-

A The city has a strong medical cluster,
including the UC system, the TriHealth
system, and the Christ Hospital system.

A Cincinnati State offers a variety of
Existing Medical Presence .n..

A There are a number of VC firms in the
area investing in life sciences start-ups.

programs to train talent for this industry.
Access to Venture Capital .. I.

A Stakeholders often reported a lack of
availability of seed and VC as an obstacle
to doing business in the area.

state area means that healthcare
services are a regional draw.

Proximity to Market

ACincinnati 6s st-rategic location wi

A UC was ranked #27 in medical sciences
R&D expenditures in 2008.

Institutional Research
Presence

A Biostart and Hamilton County
Development Corporation provide

incubator space.
Research Infrastructure P

A Outside of Biostart, there is no incubator
space in the city devoted to emerging life
sciences technologies.

A Research park space is limited.

A Appropriate lab space (outside of UC
campus) is lacking.

Airport Access A Proximity to major international airport.

A Declining number of flights to/from CVG.

A The cost of doing business is low in
Cincinnati, especially when compared to
many major life sciences hubs around
the country.

Cost Factors

Plan Cincinnati
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CONSUMER PRODUCTS & CREATIVE SERVICES INDUSTRY DEFINITION AND NATIONAL
OVERVIEW

For the purposes of this study, the consumer products and creative services industry includes those
businesses involved in the design, manufacture and wholesale delivery of consumer products as well as
businesses that provide support in areas of market research, advertising, public relations, research and
development, and distribution management.

The availability and diversity of consumer goods has been used as a watermark of economic progress in
the U.S. since WWII and is often looked to as a sign of the desires and purchasing power of the middle
class. Today, this highly competitive industry is striking upon the growth of developing economies abroad
and the prospect of growing levels of consumption in the emerging markets. Alongside the changes that
have occurred in the industry due to globalization, the emergence of new media and internet-based
communication has revolutionized the way consumer products are marketed. Moreover, the behavior
and desires of consumers continue to evolve and become more complex, requiring, for instance, that a
product not only perform as expected, but that it also be socially and environmentally responsible. These
changes have combined to demand that businesses in the consumer product and creative services
industry be more flexible, responsive, and innovative and that they move faster and work smarter.

The current dynamics of the consumer product and creative services industry also places new
requirements on the communities that support it. With changes in how (and especially where)
manufacturing takes place today, communities in the U.S. that are in the best position to support this
industry are those that are able to accommodate the more demanding infrastructure, supply and
distribution, and product development needs that are required of its businesses while supporting other
activities that are important to the industry such as advertising, distribution, research and design, product
testing and public relations. Communities that support efficiencies in location by helping businesses in
the industry draw on a common and well-developed labor pool, utilize similar supply and distribution
channels and to collaborate with others in the industry are particularly well-suited to the needs of
consumer product and creative services today.

Plan Cincinnati

CONSUMER PRODUCTS & CREATIVE

SERVICES

EMPLOYMENT SECTORS

NAICS  Description
31123  Breakfast Cereal
31132 Confectionery Manufacturing from Cocoa Beans

31133  Confectionery Manufacturing from Purchased Chocolate

31134 Non-chocolate Confectionery Manufacturing
3114 Fruit & Vegetable Preserving/Specialty
31152 Ice Cream & Frozen Desserts Manufacturing
311812  Commercial Bakeries

3119 Other Food Manufacturing

3121 Beverage Manufacturing
315 Apparel Manufacturing
3162 Footwear Manufacturing

3169 Other Leather Products Manufacturing

3256 Soap, Cleaning Compound, and Toiletry Manufacturing

3322 Cutlery Manufacturing

33992 Sporting & Athletic Goods Manufacturing
33993  Doll, Toy, and Game Manufacturing
4243 Apparel Wholesalers

4244 Grocery & Related Wholesalers

4248 Alcoholic Beverage Wholesalers

54143 Graphic Design Services

54143  Marketing Consulting Services

5418 Advertising, PR, & Related Services
54191 Marketing Research & Public Opinion Polling
541922  Commercial Photography

551114  Managing Offices

4885 Freight & Transportation Arrangement

CINCINNATI SECTOR EMPLOYMENT AND WAGES
A2009 Employment: 70,596
A2009 Average Wages: $74,390

LOCATION CRITERIA

Assets that are important to businesses in this industry
when choosing where to locate.

ASkilled Professional Workforce

ACreative Environment

ACapital & Funding Sources
Anfrastructure

AAccess to Supply & Distribution Channels
AAvailable Land / Facilities

AEstablished Industry Presence
AProfessional Networks




National Industry Growth

Consumer Product & Creative Services

Lexington, KY

FIGURE : Consumer Product & Creative Services Employment

Total Employment and Number of Establishments

B Employ ment 4 Establishments

6,000,000
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FIGURE : Consumer Product & Creative Services Wages

Total and Average Annual Wages in Consumer Product & Creative Services

I Total Wages (in $ thousands) Average Annual Wages

Ny $333,836,209 B
$375.000,000 §324 367,030 5 ana $100,000

$300,706,126 $315,343 467

$283.672.171 170
$300,000,000 - - - - $80,000
$225.000,000 - $60,000

$61.481 $65,252 $66,458 $65,668
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Source: BLS
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Consumer Products & Creative Services

VENTURE CAPITAL & UNIVERSITY RESEARCH ACTIVITY

Investments in consumer product and creative services by venture capitalists have remained relatively
flat since 2007 despite the recent recession. This activity has largely focused on expansion stage
ventures, however, total investment in early stage consumer products and creative services companies
has shown strong growth over the past three years and may exceed investments in expansion stage
companies in the coming year.

In Q3 2010, total venture capital investments in consumer product and creative services reached
$74,456,000 through the execution of 18 deals at an average of $4,136,444 per deal. The strongest
region for venture capital activity in this industry during that time was New England, followed by Silicon
Valley and the Pacific Northwest.

The consumer product and creative services industry relies on research produced at universities in ways
not often recognized but which can be highly valuable to businesses within the industry. Perhaps the
most significant areas of research (in terms of its relevance to and impact upon the industry) relate to
market research, consumer behavior and supply chain management. Given the highly competitive
environment for the industry, more precisely segmented markets and the emergence of new global
markets, university research can be very helpful in identifying best practices and gaining a more
complete understanding of customers.

University research can also have a very important impact on the industry by contributing to development

FIGURE : VENTURE CAPITAL FUNDING
VC FUNDING, 2001-2010

m——— Consumer Products & Services
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FIGURE : VENTURE CAPITAL FUNDING BY STAGE
VC FUNDING, 2001-2010

of new products or components. Given the diversity of consumer products available in the marketplace = Startup/Seed = Early Stage
that include inputs ranging from cotton to chemicals, advancements in a very broad range of fields can $600,000.000 " EXpansion Later Stage
produce dramatic changes in the products that are brought to market. In this manner, a breakthrough in o
a university chemistry lab may find application in a household good. With increased concern and $500.000,000 1
awareness relating to the environment, many such advances are being applied to product packaging.
Al t hough many of the industryods top manuf gegddri¢rs maintain | arge and
divisions, universities often hold processes or innovations that may be applied to consumer products and
should not be overlooked. $300,000,000 -

$200,000,000 ~ ~——

—
< - 7
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Consumer Products & Creative Services FIGURE : Patent Activity Related to Consurmer

Products & Services

Total Number of Patents Granted in U.S. for Technologies Related to Consumer Products &

Creative Services

ECONOMIC ACTIVITY m—— Consumer Products & Services

7,000
Entrepreneurship Within The Industry

6,000
Al t hough several of Americaébds | argest compapi
product and creative services industry, entrepreneurship remains a key factor in the introduction of new '
products and development of new markets. Given the size of the U.S. and, more broadly, global market 4,000
for consumer goods, there are many opportunities for new products and businesses to emerge, 3,000
therefore, the industry remains ripe for entrepreneurship. However, while the creation of a new consumer
product may be relatively unproblematic, successfully entering sales channels and bringing the product 2,000 7
to market can be difficult for new entrants, particularly in established and mature markets. The creative 1,000
services portion of the industry is particularly well-suited for entrepreneurial activity. As traditional media 0
is forced to contend more and more with new or unconventional media channels (including those that are
web-based), opportunities for young marketing and Ad/PR firms that understand how to operate in this 1990 199 2000 2009
new environment are well positioned for success. Source: USPTO
M&A Activity
Recent mergers and acquisition activity for the consumer product and creative services industry has ) L .
been focused in the area of food and drink. Total recent quarterly M&A deal value has ranged from $10.1 FlGURF : M&A Activity in Food, Drink & Consumer Goods
billion to $49.1 billion since the first quarter of 2009. 120097 Q2 2010
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Source: KPMG 2010 Global View
of M&A in Consumer Markets
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Consumer Products & Creative Services FIGURE : U, Cleaning & Toiletry Exports

2009 U.S. Exports by Country in $Thousands for NAICS 3256

International Factors

The role of globalization and the expansion of consumer markets in emerging economies such as
China, India, Brazil, Russia and other areas of the world are of increasing importance to the consumer
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product and creative services industry. In addition to their role as manufacturing centers or sources of s
components and raw materials, the emerging economies are increasingly being targeted for their ( ( ‘ { { ( ( \ : ‘l\ﬁg &
growing consumer markets and emerging middle class. This holds significant importance for the \ : \ \ \ : \ \ \ ' : : )‘ 7

direction of investment, the role of domestic firms, and the organization of industry supply chains.

Rat her than relying exclusively on the AmMm
globalization will mean that firms can continue to diversify their sales, sourcing and manufacturing

across continents. In turn, this presents many opportunities to creative services firms that are capable

of leading domestic firms into new foreign markets, managing intercontinental supply chains and

identifying potential partners, manufacturers or suppliers abroad.

$100,815 : $3,609,423
£30,455: $100,815 Source: U.S. Foreign Trade Administration

$11,683:  $30,455

$3,780:  $11,683

NAFTA countries and markets in Central Europe, Latin America and Australia remain strong markets “;3;3 ; :31233
for U.S. consumer products such as apparel, hygiene products, household cleaning supplies and e o
toiletries, while China, Russia, South and Southeast Asia and the Middle East have also become $3: $76

ZEro

[ENNENNNER

leading markets for American consumer goods. In 2009, Canada and Mexico combined to make up
40% (nearly $6.4 trillion) of the total U.S. exports of consumer products. At $902 billion, Japan was the
third heaviest importer of American consumer products, followed by the United Arab Emirates at $681.5

billion (4% of total U.S. consumer product exports). FIGURE : U.S. Apparel Exports

2009 U.S. Exports by Country in $Thousands for NAICS 315

$31,458 : $1,282,546

= $7,849 : $31,458 Source: U.S. Foreign Trade Administration
Bl s3.011: $7,849
[ | £997 : £3,011
] $509 : 997
] 273 : $509
] 104 : §273
B $31: $104
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Consumer Products & Creative Services

AOCAL INDUSTRY OVERVIEW

Ahis industry has many facets and they are all represented in the Cincinnati economy including

product devel opment, consumer research, branding, and design. I n 20
marketing hub was designated an Ohio Hub of Innovation and Opportunity. Three consumer products
industry giants are located in Cincinnati-Kr oger Co. , P&G, and Macyods . Consumer research an

analytics is angther facet of the |ndu§try; Dunnhumpy Isa leading firm in th!s area with an international LARGEST CINCINNATI CONSUMER PRODUCT
presence. Major employers in branding and advertising include Landor, Bridge Worldwide, and LPK. & CREATIVE SERVICES EMPLOYERS
However, branding and design talent is not limited to these larger firms; smaller advertising agencies

are prevalent throughout the city and are especially concentrated in the CBD, Over-the-Rhine and
Uptown. Both the American Marketing Association and the American Advertising Federation (AdClub

Employees Type of Business

Cincinnati) have a presence in the city. Kroger Co. 15,600 el
The Procter & Gamble HQ 1 Consumer
An addition to the presence of these major corporations, there are many assets in place in Cincinnati Company 12,900 Products
to support the creative arts, which are a necessary component of the branding and marketing . S
i ndustry. The University of Cincinnati s Macyos I nc. 4700 HQT Retail €

exemplary programs and is home to the Center for Design Research and Innovation. The Center
opened in 2004 with the specific intention of supporting graduate-level research and innovation in the
field of design. The Art Academy of Cincinnati and the Art Institute of Cincinnati also provide
education and training in the arts.
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Consumer Products & Creative Services

MARKET NICHES

Product Development & Testing
Functional Focus Life Cycle Applicability

This niche is comprised of firms engaged in the design and development of new consumer products ' .
and/ or their testing for performance, qual AService National:
manufacturers that may have a separate division devoted to product development and testing, small and AR&D AGrowth
medium firms operate within the industry that offer a focus on these activities. Certain of these firms

provide assistance in addressing specific product concerns or redesign needs while others establish

long-term partnerships with larger manufacturers in the development or independent testing of new

products.

Product Manufacturing

o , o y Functional Focus Life Cycle Applicability
Many firms, including those that operate domestically in addition to those that are located abroad, focus

specifically on product manufacturing. While many manufacturers operate as subsidiaries or joint N\/Ianufacturing / National:

ventures of other firms, many firms have begun offering manufacturing as a service, appealing to firms Production AGrowth/Mature
that require high levels of flexibility and responsiveness in their supply chain, need only to produce

smaller quantities of goods or are seeking entry into a particular market without wanting to commit to

their own manufacturing operations in the area.

Market Research

Given the highly competitive environment for businesses in the consumer product and creative services
industry, having clear, up-to-date and applicable information about the market is highly valuable. The
market research niche includes those businesses that obtain, analyze or disseminate information about AService National:
markets that are of interest to those in the consumer product and creative services industry. This may AR&D )
include research relating to the industry as a whole as well as more focused research specific to a AGrowth
particular geography, market niche or demographic segment. As the pace of doing business continues to

quicken and as the forces of globalization continue to reshape world markets, the need for accurate,

timely and applicable market research will be stronger than ever.

Functional Focus Life Cycle Applicability
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Consumer Products & Creative Services

Specialized Design & Advertising

This niche consists of those businesses that assist consumer product developers, manufacturers, Functional Focus Life Cycle Applicability
distributors, wholesalers and retailers in the creation and execution of advertising and communications . .

strategies. This includes those businesses that design marketing collateral, assist in re-branding efforts AService National:

and provide specialized services relating to product design and marketability. Businesses in this niche ﬁEmerging | Growth

thrive in highly creative communities that facilitate exchange and interaction amongst businesses and
professionals within the niche as well as frequent exposure to and opportunities for collaboration with
consumer product businesses and markets. Access to a strong pool of experienced and talented
professionals (in many cases young professionals in particular) are important to many businesses in the
specialized design & advertising niche in deciding where to locate.
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Consumer Products & Creative Services

LOCATION CRITERIA

One of the most important criteria to relocating businesses in the industry is strong access to a skilled

|l abor pool . However, an i mportant distinction between the industryos
previous decades (especially for manufacturers) is the diminished role of low-skilled labor (which is

increasingly being sourced abroad) and an increased focus on highly creative professional labor with

advanced skills relating to such areas as computer-guided manufacturing, supply chain management,

design and market research.

Other key priorities for relocating businesses in the consumer product and creative services industry

include finding | ocati ons w-patehandoeefiesble!l e i nfrastructure required for t
manufacturing and distribution. Similarly, access to supply and distribution channels are of critical

importance as is the availability of capital and funding sources. Additionally, businesses in this industry

typically seek locations that maintain an existing industry presence and (especially for creative services

businesses) offer strong professional networks and an environment that fosters high levels of creativity.
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Location Criteria Scorecard

Consumer Product & Creative Services

Plan Cincinnati

Industry Requirements

Skilled Workforce

Creative Environment

Capital & Funding Sources

Infrastructure

Access to Supply &
Distribution Channels

Available Land / Facilities

Established Industry
Presence

Professional Networks

Cost Factors

Assessment Rationale

el

Aucés College of
and Planning, the Art Institute of
Cincinnati and the Art Academy of
Cincinnati all provide excellent training
for the talent pipeline.

A Many multi-national corporations have
been based in the city for generations
and have workforce training programs.

Desi gn,

Challenges

Architectu

A Cincinnati has a vibrant arts & culture
scene.

A Creative branding leaders such as LDK
and Landor are based here.

A Banking community familiar with industry
and lending requirements.

A Limited start-up capital.

A Generally good infrastructure.

A Some bottlenecks including rail.

A There are ample opportunities for
redevelopment of existing sites,
especially in the neighborhood business
districts.

AThe

cityos

avail g

constrained with few greenfield sites.

A Consumer products is one of the major
concentrations
There is a very well established industry
presence.

(o]

f the

cityods

econo

A Cincinnati is home to many multinational
corporations, all of whom are active
corporate citizens.

A The Cincinnati USA regional chamber
organizes many networking events.
There is also a Hispanic Chamber and an
African American Chamber.

A Generally low cost of operations relative
to other metro areas.

bl

my



