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Demographic and Demographic and 
Research TrendsResearch Trends
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PopulationPopulation
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Married with 
Children
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Total Number of 
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Married Family with ChildrenMarried Family with Children
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Single Person HouseholdsSingle Person Households
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Ownership/Rental and Vacancy RatesOwnership/Rental and Vacancy Rates
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Commuting to WorkCommuting to Work
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